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Abstract

The objectives of studying the prospect of developing a legal framework for the budgeting
reform are to understand principles of finance concerning budget system and to understand the
concepts of developing a legal framework for making budget covering revenue and expenditure in

order to reform budget system in Thailand. The results show that the traditional government budget
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system emphasizes fiscal discipline in terms of expenditures under assumption that the government
revenue is a constant variable. This budget system is called “one-legged budget system.” The
experiences of several countries including Thailand has pointed out that such “one-legged budget
system” may leads governments into the risk of lacking of fiscal discipline at all time. For this reason,
the countries that apply a successful fiscal system to maintain fiscal discipline have developed a
system called the "two-legged budget" in order to maintain proper fiscal discipline of the government

in terms of both revenue and expenditure.

Keywords: Finance / Budget system / Two-legged budget system
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Abstract

Today’s sustainable tourism makes optimal use of environmental resources and respects
socio-cultural integrity. It also ensures fair and long-term economic benefits to host communities. This
study focuses on the economic benefits of tourism to host communities. It examines local strategies,
documents the practical experience, and explains how benefits to host communities and linkages with
private enterprise have been created. Useful lessons and good practices are identified which can be
developed into policies aiming to increase benefits to local communities. This study applied case
study strategy using mixed qualitative approach (in-depth interviews, participatory observation, and
documentation) to explore 3 businesses with outstanding practices of the economic multiplier effect.
They were collaboratively chosen according to the criterion selection. Strategies creating local linkages
between host communities and private enterprise for three different types of tourism (health, cultural
and business tourism) are discussed. Findings indicate that local alliances, local procurement and
use of local labor skills substantially contribute to long-term viable economic development at the
community level. Also, developing new business opportunities leads to the improvement of community
product and service quality as well as local training and empowerment. Involving local communities

demonstrates caring values, reduces business costs, increases employee morale and retention,
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creates trust and stronger bond, and boosts business visibility. The growth of enterprise profiles will
lead to better marketing strategies through an increase of brand awareness, customer loyalty, and

stronger business value.
Keywords: Economic linkage / Sustainable tourism / Designated Areas for Sustainable Tourism (DASTA)

Introduction

Tourism has been a key driver of prosperity and socio-economic development in Thailand.
The 1% National Tourism Development Plan (2012-1016) envisioned, expanded tourism destinations
and competitiveness. This enables the country to generate greater income and wealth on a
sustainable basis. By 2036, it is hopeful that Thailand will be a leading quality destination worldwide
through balance development. By leveraging local resources to contribute to the nation’s sustainable
socio-economic development, this can foster increased wealth distribution as acknowledged by the
Thai government (The Ministry of Tourism and Sports Thailand, 2017). Thailand has experienced
sustainable growth both regarding the volume of international visitors and contributes to the country's
GDP. In 2016, the tourism industry contributed $50 billion to the national GDP, an increase of 11%
over the previous year which already accounts for 16% of the GDP. The tourism sector provides more
than 4.2 million jobs, equal to 11% of total national employment. The number of international visitors
in 2015 increased 20% higher in 2014, also 8% in 2016. The total number of visitors reached 32.6
million in 2016 (Bank of Thailand, 2017, p. 18). Thailand is now ranked ninth in term of international
visits and is the third largest tourism revenue earner, second only to the USA and Spain (The World
Tourism Organization [UNWTQ], 2017).

Various studies have confirmed the contribution of tourism to the economy. Empirical findings
show that international tourism is a significant foreign exchange earner, thereby stimulating investment
in infrastructure and other industries through direct, indirect and induced effects (Brida et al., 2016).
Evidence from the tourism industry in Spain from 1957-2014 showed a strong relationship between
tourism development and the country’s economic growth (Perles-Ribes et al., 2017). In Ecuador,
tourism has a significant multiplier effect and has contributed to a reduction in income inequality
(Croes & Rivera, 2015). In Turkey and Jamaica, the economic benefits of tourism far outweigh any
negative impacts of tourism. Yet there is also an increase in demand for imported goods, inflation of
land prices and an over-dependence on international businesses. The lack of local population

involvement usually results in economic leakage which increases social and economic inequality
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(Harcombe, 1999). Other top-ten tourist destinations (China, France, Germany, ltaly, Mexico, Russia,
Spain, Turkey, the United Kingdom, and the United States), have a strong correlation between
economic growth and tourism (Shahzad et al., 2017).

In Thailand, however, the results of local linkages creation and economic distribution are the
mix. For instance, despite the economic success of a well-known destination for community-based
tourism (CBT) in Chiang Mai, Northern Thailand, Mae Kam Pong faces multiple challenges. Income
inequality in the community has widened, rural traditions and culture have declined, and greater
dependency on tourism development has been observed (Kontogeorgopoulos et al., 2015). In
another Sangkhom district, NongKhai Province, community-based ecotourism plan was draft and
revised using Participatory Action Research (PAR) approach (Auesriwong et al., 2015). This technique
has been successful in bringing different stakeholders together in enhancing the tourism planning
process. However, the long-term outcome of sustainable tourism at Sangkhom district, NongKhai
province is yet to be seen. In Thailand, empirical findings show that in many cases of eco-tourism and
community-based tourism is usually a complicated affair. It could be an origin of a new opportunity or
tension and misunderstanding between visitors and localhost. In many cases, they have failed to
improve the livelihoods of local communities (Kontogeorgopoulos, 2005; Sin & Minca, 2014). The
factors of success depend on external support and leadership. In general, economic leakages,
particularly in rural areas of developing countries, persist. This is mainly due to weak engagement of
local communities. Local employment, skills, and financial capital are lacking, and the lack of market
and bargaining power has led to an exploitive relationship between core and peripheral areas (Lacher
& Nepal, 2010; Hrubcova et al., 2016; Ndivo & Cantoni, 2016).

From an environmental perspective, the ecological footprints of solid waste generation and
tourism activities correlate negatively. A high percentage of food waste -56% of total consumption -
comes from the big luxury hotels (Manomaivibool, 2015). Another study of tourism impact showed a
strong relationship between carbon emissions and resource consumption per tourist (Azam et al.,
2018). Improvement of supporting infrastructure and sustainable tourism policies, together with the
consciousness of tourism impacts is therefore called for (Phumalee et al., 2018). Sustainable tourism,
which means the optimal use of natural resources, cultural preservation and distributional benefits to
local communities, is now a top priority in Thailand (Dowling & Weiler, 1997; Azam et al., 2018).

To meet these challenges, practical strategies for sustainable tourism development in

Thailand have been designed and are being implemented through a public agency established in
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2003—Designated Areas for Sustainable Tourism Administration (DASTA). DASTA's primary role and
responsibility is to promote sustainable tourism by coordinating tourism administration with various
government agencies and local administrative organizations relating to economic development,
tourism environment, and social and community development. Recently, DASTA adopted and
followed the Global Sustainable Tourism Council Criteria (GSTC) which has 4 objectives: (1) to
manage tourism sustainably, (2) to maximize social and economic benefits and minimize negative
impacts for host communities, (3) to maximize benefits for communities, visitors and cultural heritage,
and (4) to maximize benefits and minimize negative impacts to the environment.

DASTA is now working with some selected communities on pilot projects to help them to
realize their full potential, and to promote best practices for sustainable tourism development. To
evaluate these pilot projects, some aspects of DASTA’s work, economic impacts and tourism multiplier
effects have been quantified and estimated. A previous study showed that tourism designated areas
under DASTA supervision which included of (1) Chang Islands and Vicinity, (2) Pattaya City and its
Vicinity, (3) the Historical Parks of Sukhothai Sisatchanalai and Kumphaengphet, (4) Loei Province, (5)
the Old Nan City, and (6) the Ancient City of U-Thong created a direct economic benefit of Baht 6,253
billion or about USD $200 billion. The typical multiple effects of tourism expenditure on the local

economy is2.09 (Leemakdej et al., 2016, p. 350)

Literature Review

Sustainable tourism

"Tourism comprises the activities of persons traveling to and staying in places outside their
usual environment for not more than one consecutive year for leisure, business and other purposes
not related to the exercise of an activity remunerated from within the place visited" (Geethika &
Gnanapala, 2015). Sustainable tourism is gaining much more attention due to its authentic possibility
as a valuable economic increase to the tourism industry. According to Pillai (2011) the stake of local
communities in tourism of utmost importance because they tend to be the people to tolerate the
adverse effects of tourism activities. In a situation in which tourism activities happen in local
communities or with a resource that directly involves them they genuinely have a claim to the economy
proceed, which every local community usually does (Drum & Moore, 2002).

Tourism sustainability becomes a success when all the relevant stakeholders participated and
has been navigated by strong leadership. To achieve a positive, sustainable tourism continuous chain

of a process is involved, including continuous monitoring of the effects, presenting the essential
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corrective action when the need arises (United Nations Environment Programme [UNEP], 2002).
Butler (1993) argued sustainable tourism remains useful for an unlimited period; it should not
negatively impact the people involved and the environment in any way (Butler, 1993). According to
Tao (2005) sustainable tourism stress on the mutual goals, benefits, and cooperation between the
visitors and the local communities.

Sustainable Tourism economic Benefit and Multiplier Effects

Economic gains have been the backbone and major drive for the rapid growth of tourism in
countries Thailand. Goodwin (2000) maintained that when tourism was recognized to be a source of
generating foreign exchange and employment by both development institutions and national
government, that is when the rapid chain of growth happened (Goodwin, 2000). There are negative
effects that come with poor administered traditional tourism, economy leakage is one of it, in which
sustainable tourism is meant to moderate and rectify. The linkage between the host communities
economy and sustainable tourism is very important, the process will share more lights on how both
entities are associated with each another and how it is being adopted. Involvement of the local
community is an essential factor that defines the failure or success of sustainable tourism. The Local
community is encouraged to take part in the process so the socio-economic advantages could be
fully utilised. According to Yazdi (2012) sustainable tourism provides a significant scope to increase
the possibility of improving the opportunity for entrepreneurs in the destination of more impoverished
community and also at the macro level for the national economy (Yazdi, 2012). Sustainable tourism
impacts the local community not only through boosting the economy or ensuring money flow but also
by a provision of infrastructures and rapid employment in the process (Nana, 2014). Traditional
tourism was planned solely by experts and state authorities, the host and local communities were
hardly involved in the process, maybe at the hard of the process. The local community has no
contribution during the decision making, which generally creates many errors in the whole process.

Stakeholders in Tourism

“The involvement of stakeholders, that is the members of the local society, is crucial for the
implementation of the plan, because it is them who will have to obey the rules set in the plan”
(Ecological Tourism in Europe, 2009) Sustainable tourism encourages the association of the host
communities and the process itself to gain the best out of the process. According to United Nations
(2014), to have a sustainable linkage between tourism and the economy, the demand-supply,

marketing strategies and factors such as policymakers rules have to be taken into account.
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Policymakers play a valuable role in protecting the economy leakage, and one of it is by making sure
the local community has a smooth market transition. One of the best ways of ensuring economic

linkage is by eliminating the third party and upgrading local goods to international standards.

Methodology

Qualitative method was conducted to gain a more in-depth view of human involvement in
activities (Saunders et al., 2009). Data derived through Qualitative research in this study helped in
disclosing a more comprehensive interpretable information about the multiplier effect practical
experiences, and to explain the creation of economic benefits to host communities. The justification
for adopting a case study strategy was because we have to understand the phenomenon in a clear,
concise context. The case study allows many sources of proofs and face to examine activities and
processes closely. Three businesses were collaboratively chosen according to the criteria selection
process by researchers and the Designated Areas for Sustainable Tourism Administration (DASTA).
Having multiple case study has helped in understanding whether the finding in one case study could
be replicated on a second and third case study. According to Yin (2009), the information generated
in a multi-case study is much more robust.

The interview is used as a primary tool to understand the in-depth view of the people involving
in the three cases studies. The interview guideline was developed from the conceptual framework of
the study which adopted Global Sustainable Tourism Council Criteria, in particular, from the economic
dimension. To fully understand how sustainable tourism, affect an environment it is of utmost
importance it has been realized through the view of the people involved, in this case, 15 informants
were interviewed They were owner of local businesses, staffs, local communities and key government
agencies these cases.

Observation is the last data collection tool used for data collection in this study. Observation
is one of the truest and authentic data collection tools; it requires observing people within an
environment and the structure of the environment (Remenyi, 2012). Site- visit was the form of
observation that has been partaken in this study. Three locations of intend for the multi-case study are
the visit to have a better understanding of the effect of sustainable tourism in these environments. The
three locations were Risasinee resort and spa in Nan province, Phunacome resort in Loei province,
and Banpu resort in Trat province. Observation is used to complement the data collected during the

in-depth interview of this study, to see the authenticity and accuracy of the data first hand.
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Findings
Case Studies

Risasinee resort and Spa

The name, “Risasinee," is a combination of the owner's daughter first names: “Merisa,"
meaning a fair maiden with beautiful skin, and “Sineenart" meaning a powerful lady. Ms.Chiranan
Pitpreecha, a Southeast Asian Writers Award winning recipient and a regular client, got interested in
the name combination and find it deserving —" a powerful maid who has fair and beautiful skin." Shortly
after the introduction of the spa to the society, Nan started attracting travelers. However, visitors had
to drive a long way to reach Nan. So, Mr. Sajjapong Jindapol saw a business opportunity; a premium
spa to relieve traveler fatigue after their long journeys. The attentiveness and perfection of its owner
won the affection of their clients. This led to more business as tourism in Nan to grow further. Four
rooms were offered for guests to stay. The availability was limited for both physical and legal reasons
(as per the Hotel Act, B.E. 2547 and the Ministerial Regulations Prescribing Types and Criteria for
Hotel Businesses, B.E. 2551). The resort focused on best service quality to compensate for the limited
availability of rooms. The spa service has since been the mainstay of Risasinee. It offers various
massage services from Thai to oil to pressure points. A full package takes typically 3hours to 4 hours
30 minutes and costs between THB 2,000 to 3,800. Guests who stay at the resort receive a
complimentary one-hour massage, along with other discounts.

Risasinee’s masseurs are all collection of local people with experience and good skills. Many
gained experiences working in Bangkok and other big cities before moving back to Nan. They are
mostly locals to Nan or are married to one. The masseurs have developed a good knowledge of the
province, and they can provide customers with travel tips and other useful information. Risasinee also
has a good record of retaining its employees, due to fair wages and decent treatment that employees
receive. All masseurs have one day off weekly and still get a standby fee of THB 150 a day. When on
duty, they get THB 100 per hour. So, each month they can earn between THB 12,000-15,000
excluding tips. The company also ensures that all its employees are in the Social Welfare System, and
they can depend on help from the owners in a time of emergency financial situations.

Risasinee relies on products from Nan connect the resort to Nan Province giving it a strong
sense of belonging. It is actively involved in the promotion of sustainable tourism. It continuously
participates in many of DASTA’s projects, including the Low Carbon Tourism program. Rooms are

decorated with hand-made material and local handicrafts. Natural massage oil and scrubbing
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products are carefully selected from local resources for the spa. Environmentally friendly alternatives
are also preferred in order to reduce the use of chemicals that can have adverse effects on guests,
employees and the environment. The use of local products not only enhances the brand’s identity and
value, but it also cuts costs and improves efficiency.

Risasinee is a small enterprise, and a vertical integration strategy might not be a wise strategy
to pursue. By networking with other businesses in the vicinity, it can focus on what it does best. One
example is the breakfast service. A premium establishment cannot afford not to serve breakfast to
guests, but it makes little business sense for Risasinne to invest in a full-service kitchen for the few
rooms it owns. However, in the morning, Risasinee offers guests an authentic Nan experience. They
can choose from some of Nan’s favorite local dishes at their leisure. The choices include Thai Style
pork clear soup with organic rice, original Chinese congee cooked in a wood-fired oven, or noodles
from locally famous food stands. Food is served with in-season fruits and sweets from local markets.
However, there is always a limit to the use of local products. Some cosmetics, for example, must be
professionally produced, tested and certified. Although rock salt from the Nan hamlet of Bo Kluea is
an ingredient in several personal care products, the salt comes from outside of Nan. With increasing
hands-on experience, Mr. Sajjaphong, the owner of Risasinee, is now a sustainable tourism advocate.
He is working with DASTA in passing on his knowledge to tourism networks in Nan Province and
beyond.

Phunacome Resort

The natural beauty of Loei province in northeast Thailand, and the passion it inspired in her
as a university student led Ms. Neeracha Wongmasa, the owner of Phunacome Resort, to return and
to build her own home in Dansai, “the land of oaths and goodwill." With the intention of spreading the
good life to local people, Ms. Neeracha transformed her home into an environmentally friendly resort
where local people could work while preserving their ties to natural resources. That was the beginning
of Phunacome Resort, and it was used as a prototype of eco-tourism services for other hotels nearby.
The name Phunacome is derived from the combination of location and local culture: The resort is on
a hill, or “Nernphu” in Thai, surrounded by rice paddies, or “Na”. In ancient times, local people offered
their gold, or “Tongcome”, to build the Srisongrak pagoda. The Phunacome resort is green,
environmentally friendly, and provides a return to the local community. Tourists participate in activities
of local people and learn the traditions, culture, and beauty of the Dansai district. Also, tourists learn

to appreciate simple life and the value of a self-sufficient economy. The resort has won many
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environmental awards for its achievements, foremost 2012-2014 ASEAN Green Hotel Award, and
2014-2015 Thailand best boutique Green hotel.

Upon arrival at Phunacome Resort, one can feel the warm hospitality of the staff. A welcome
sign awaits in the reception. In the rooms, one will find a basket of vegetables and fruit grown at the
resort and complimentary water. The rooms have an environmentally friendly design, which won the
2014 Thailand Energy Awards for energy conservation. Also, the signs in the rooms invite guests to
reduce the consumption of natural resources like water. Decorations and amenities are from local
products such as local made natural shampoo and body lotion. Breakfast also comes from produce
grown locally. Guests will be able to enjoy biking, swimming, walking around the resort or could
participate in local customs like Ton Puoeng making, vegetable planting, and rice cultivation.

The resort staff usually lead the activities since they are local people and know local traditions.
Ms. Neeracha, concerned about her staffs' welfare, decided not to lay them off during the low season.
The management system of the resort provides a supporting network. In-house training programs
improve staff skills, and they can now carry out every task in the resort. The staff can also communicate
directly to the management about their ideas. The resort waste provides money which is used for
training courses or social activities. For these reasons, the resort has a zero staff turnover rate. The
owner also serves as president of Thai Ecotourism and Adventure Travel Association (TEATA). She is
a founder of the Hug Dansai network. As a member of the business owners in Dansai district, she
helps with social projects in the area. Moreover, Ms. Neerachahas influenced Phunacome Resort to
become one of the Green hotel networks.

Banpu Resort

This area was once a crab farm on the eastern seacoast of Thailand. In 1984, the land area
was renovated to be a restaurant open on weekends. Banpu restaurant became popular by human
recommendation, particularly for its fresh ingredients and scenic views of coastal mangroves on the
Thai Gulf coast. The Banpu Resort developed from the original restaurant. It was later upgraded to a
hotel in 1994 under the supervision of Ms. Vipha Sunet. She, known as Doctor Vi. She earned her
Bachelor degree in Dentistry from Chulalongkorn University. In return for her scholarship, she served
as a government officer in Trat province. This work led her to meet Mr. Sakol Sunet, her future husband,
who is from the local Laem Hin village. Her husband already had many businesses, such as an ice
factory, a garden landscaping service, a photo printing shop, a local transportation service, and a

crab farm for export to Taiwan. It was this crab farm that was later converted into the Banpu Resort.
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Banpu Resort serves primarily and emphasizes Meetings, Incentives, Conventions, and Exhibitions
known as MICE tourism. It has different types of meeting rooms. Its location offers convenient links to
travel to neighboring countries—Koh Kong in Cambodia and Southern Vietham for example. In
addition, Banpu Resort can accommodate various types of events, among them, are meetings,
seminars, catering, weddings, ceremonies, reunions, and organizational training. Another aspect of
Banpu Resorts reputation is its food, especially its selection of fresh local ingredients. Among its most
famous dishes are curry with horseshoe crab eggs and pineapple, Pak Kud stir-fried with garlic, fish
with sweet and sour peanut sauce, sour and spicy fish soup with rakum palm. Banpu resort also offers
a taste of various traditional local deserts and snacks of Trat province, known locally as Kanom
Banduk, Kanom Mudtai, Kai Toa Chao Wang, and Kanom Plakrim. Herbal drinks made with basil,
mint, or Indian marsh fleabane tea are served with fresh seafood. After each meal, simple local snacks
are served; for example, sticky rice with shrimp, crackers, deep-fried banana, and local fruits like
pineapple and durian. All of these low-carbon dishes use local ingredients and fruits which are grown

nearby.

Result

Based on the GSTC Industry Criteria and qualitative research technic, four aspects of local
linkages where tourism businesses create a network of interdependence with other local enterprises
and communities were identified. These businesses are reliance on local employment, local goods
and services, local entrepreneurs, and local activities. The benefits of working with DASTA are shown
clearly in the case of procurement and participation. The network enlarges the business circle of those
involved. These benefits companies that work in the MICE business like Banpu Resort. The levels of
the other two types of interdependence vary as they depend on the internal policies of the enterprises.
Phunacome Resort has an active human resource development program for example. It recruits local
people and supports its employees in obtaining new skills and grows as individuals. Risasinee Group
has been fostering the strength of local entrepreneurs. Its newest businesses, such as Coffee De
Hmong, helped the company to further develop with its local partners. The strategic growth direction
learned from the three cases is discussed below by applying the growth strategy from Igor Ansoff's
product-market framework. There are market development, product development, and diversification.

Risasinee Spa and Resort

The result shows that Risasinee’s forte in forging local linkages is in the area of supporting

other local entrepreneurs. Coffee De Hmong, a local coffee shop at Risasinee Spa and Resort is not
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just another profit intermediary. The business is built around its specialty coffee and the ethnicity of
Hmong farmers. So, it adds value to Risasinee services and creates a platform for a long-term
relationship with the community. The fair trade practices lead to trust. Coffee De Hmong bought more
than 80% of its coffee beans from the local community—Manee Pruek. Access to the secure and
stable market also gives farmers confidence in shifting from swidden farming to shaded coffee
cultivation, which in turn, benefits reforestation.

The development of Coffee De Hmong is based on an alliance/product development strategy
carefully chosen by Risasinee. Besides revenue from the coffee beans, brand awareness can bring
in loyal travelers who fall in love with the coffee. The brand benefits not only coffee farmers but nearby
areas. Alliance with the local community can enlarge visitors’ choice of activities resulting in more
extended stays and more spending. The local tours and souvenirs are then added to the portfolio of
Risasinee. This synergy will allow all involved parties to realize their potential fully.

Phunacome Resort

Phunacome with its strong focuses on environmental conservation. The resort building is eco-
friendly, designed using natural lighting and local material. The resort also offers various eco-learning
activities including rice planting and cultivation, organic vegetable and mushroom farming, also
cooking. Including the production of bio-char and natural fertilizer. Not only do guests learn about
minimal production and consumption lifestyles in the natural environment, but at nearby communities
also benefit from financial social and eco-development guidance. The resort uses local resources that
reduce transportation fees thereby keeping money in the local community. This also reduces waste
and air pollution from tourist activities. For the community, Phunacome strengthens and supports
social activities related to cultural traditions like festivals and local ways of life.

All the activities mentioned above require skilled labor and human resource development has
been where Phunacome invested a lot of its efforts and energy. While recruiting local people, it has
an uncompromising training scheme for staff to understand and comply with standards in the
hospitality industry. Besides, for the various cultural and environmental activities it offers to guests, it
reaches out to local communities and has many capacities building training with them. The goal is to
have some villagers working for them on a part-time basis in leading these activities. Because they
are local people, it is not difficult for them to take the leading role. This reduces costs for the resort by
avoiding tourist campaigns that need to vary from time to time. This system allows the local people to

maintain their activities and lifestyle without relying on the expectations of their guests. Phunacome
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uses a diversification strategy which is in line with current travel trends. The combination of cultural
and ecotourism together form the creative tourism which allows visitors to create their own
experiences through active participation. Together with strategic alliances, nearby communities also
benefit from Phunacome business.

Banpu Resort

In early years, tourism promotion in Trat focused on conventional tourism about ‘Sea Sun and
Sand.' This led to tourism congestions on the islands. More recent changes under DASTA policy focus
on direct experience tourism. Some of the examples are the visits to learn about local food and culture,
reforested mangroves, agro-tourism, and fruit orchards. These attractions help tourists appreciate
local culture and livelihoods while supporting the socio-cultural development and environmental
conservation.

Banpu Resort has gradually adjusted its business to these niche markets and learned the
values of niche groups, like elderly tourists and government officers. The resort can offer different
services, like reunion parties and training seminars by linking the needs of the customers along with
the economic ties to local communities. This market development strategy along with a brand-building
increases the visibility of the business as a corporate social responsibility enterprise.

Although the results show that Banpu has not gone as far as the other two cases in terms of
local employment and local entrepreneurs (but we have to keep in mind that these three are among
the best in terms of local linkages in DASTA'’s network), its relationship with local communities is by no
means any weaker than the others. In addition, it also capitalizes on local products and services
through its procurement policy. This points out to two types of local engagement. There are those
essential elements that should be necessary conditions for local linkages and the other more
specialized strategies that businesses can add on in particular areas to suit their local conditions and

targeted market.

Conclusion and Discussion
All three case studies are successful businesses which are profitable and continue to grow.
They were created and developed by three entrepreneurs in different ways and strategies —
Risasinee developed from a massage service using a product development strategy, Phunacome
developed from a small homestay using a market development strategy and Banpu developed from
a crab farm using a diversification strategy. However, all three entrepreneurs demonstrated vision,

leadership, strong work ethics and benefited from some good fortune. It is not easy to select a single
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strategy for successful business development based on these entrepreneurial qualities, but one
common factor was the use of local products and the involvement of local culture and communities to
differentiate their businesses. These local links are highly appreciated by resort customers which have
helped to develop a solid base of satisfied customers. Based on the GSTC Industry Criteria and
qualitative research, four aspects of local linkages were identified. They are local employment,
procurement of local goods and services, supporting local entrepreneurs, and participation in local
activities.

Local Participation — The Strong Foundation

The private sector-community partnership plays a very crucial, synergistic role in facilitating
sustainable tourism development. In all three case studies, private enterprises participated in product
and market development. Creating local linkages can be done at different levels from expanding
business opportunities at the micro level through developing a policy to support the local community
atthe macro level. These case studies reveal practical lessons at the local level. It explains how private
enterprises together with communities develop products and destinations based on local culture. By
investing in business skills, paying attention to expected demand, absorbing business risk, and
covering the transaction cost of business marketing strategies, the commercial viability of both private
enterprise and community products can be ensured. At the macro level, the community development
aspect has also been incorporated into Thailand national policy through the establishment of DASTA.
To have a more significantimpact at the national level, lessons learned from these case studies should
encourage policymakers to be more concerned more about establishing local linkages at all levels.
This requires a shift in national policy focus from economic growth through industrialization alone to
broader development portfolio of rural community development, environmental protection, and social
inclusion and equity issues.

Local Procurement — The Quick Win

Itis still easy for enterprises to identify local products and local services that already exist and
can enhance its business. An obvious example is using fresh fruit and vegetables from local markets
to serve at the resort restaurants. Resort staff can list it on their menus which fruit and vegetables were
grown locally and where they were purchased. Resorts located in rural areas can buy rice from local
farmers and also buy fish from local fishpond owners. This approach provides fresh produce for resort
guests and minimizes economic leakage. Another idea is to hang the carbon or water footprint ranking

of different food. This will increase the awareness of the environmental impact of different food source.
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Visitors may ask resort staff about these charts which should promote further dialogue between visitors
and resort staff.

Local Employment — The Future Investment

This is no longer easy. The successful local enterprise must really commit to the community
and invest resources on staff development. Employing local staff at resorts has many advantages
(staff likely to stay in the area so less turn-over, provide valuable local knowledge to resort visitors) but
local people may require more training (compared to better educated urban candidates) and this
costs time, effort and money. This human resource management effort may not have a short-term
return but will increase the sustainability and potential of the business in the longer run. Only
Phunacome scored well on this.

Local Entrepreneurs — The Wider Horizon

Tourism is a business that relies not only on private enterprises but also on environments
which can attract tourists. A private enterprise can work with other local enterprises to create added
value in the destination. However, this is not easy to achieve as it may involve activities and projects
with shared management and funding by several private enterprises. This approach requires
businesses to work together and with external parties outside their direct control. Mishandling other
parties can lead to frustrations. Risasinee is good at dealing with these situations.

The three businesses studied in this paper evolved more by entrepreneurial initiative rather
than by carrying out detailed feasibility studies and developing formal business plans to achieve their
visions and objectives. Nevertheless, the three businesses provide good examples of business
development combined with local linkages for the optimal use of local resources. This synergy
resulted in successful businesses and many benefits to local communities. Furthermore, the issue of
inequality of income distribution among stakeholders is recommended to study more in the future for

better sustainable tourism development.
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Abstract
The purposes of this research were: (1) to study elements of innovation and digital

marketing to performance of small and medium business in Thailand (2) to analyze influence of
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innovation and digital marketing to performance of small and medium business in Thailand and (3)
to study development model of small and medium business for the firm performance. This research
consisted of a combination of both qualitative and quantitative approach. The samples used in the
qualitative research were of entrepreneurs 9 people. The samples for the quantitative research were
500 entrepreneurs of small and medium business. Instruments used to collect the data were
questionnaires. The statistics used in data analysis included, percentage, average, standard
deviation, frequency, Pearson correlation coefficient analysis, Exploratory Factor Analysis and
structural equation modeling. From the results it was found that the element of innovation has 2
factors, digital marketing has 3 factors and firm performance has 2 factors. The model shows that
the innovation has a direct influence on firm performance with a value equal to 0.377. The innovation
has a direct influence on the digital marketing with a value equal to 0.801. The digital marketing has
a direct influence on firm performance with a value equal to 0.557 and the innovation indirect

influence to firm performance, with a value equal to 0.823
Keywords: Small and medium business / Innovation / Digital marketing / Firm performance

unin

gananaTuIANANLATTUNIAt aNA LINUMAATY wasDaluna lnuanaasniswmuinaz a3
AR AL giareusiarilszing Tnaneliinaeliuaznisdrsuiuiauaunin
29UD9NNTARAINNENNAL (Ayyagari et al., 2007; Smit & Watkins, 2012) vt w.a. 2560 4INAUUNA
nauazauntiantszmalnaaseyaraaiurinoasnn e ulszins (GDP) ﬁg@mmuﬁ@yu
6,551,718 &uunm Anuludndnibenas 42.4 109 GDP fatlszme Anvaneliifinntsneem d1uam

12,155,647 AL AAIUERAIUTALAT 82.22 289INI1TANNIUTINTIUNA (The Office of SMEs Promotion,

o o

2018) Teanndiayadnesiu uansliiiudngsiaawianansuazauintasdundsdndnylunieaing GDP
Wiuisemned uaznalifanisaineanu asemeld udaudAn lunnsadepanaesnmulanng

IATEFTIA FININNNIATNTAAIINATNTAN NN Ut T iTRsszme lng

a

ilaqiiugsnanasuianasuazawiaten fasilsznaunisnialfianinwindannisgsnans
AnwnsziuNaugIuazilasuuadetn999a139 (Dooley & Sullivan, 2003) §INATWIANANUAZIUIALIDN

4 = o o o a Y o 1 dl 6 1 all a d’j 1 1 dll
mmmm?ﬂiumwﬁ.nmqiﬂfﬂumum'amﬂ,ﬂ@ﬂwmmLL@mmum@mmq ] NINATUBENADLUAIAS

a % 1

& o a A - o Y A A ) s o
T3 V]Quﬂqﬁ“ﬂ@\‘iﬂﬂ?ﬁq?ﬂ@ﬂﬂﬂ\?fﬂﬂ?ﬂ@ﬂ’]ﬂlmmﬂqwLL"Jﬂﬂ@NV]Nﬂq?LﬂQHULLﬂ@QﬂﬂqQ?QﬂL?Quuﬂ’]?

U

' 1
=

a519879Au TN TR DN autlaninnsnanae (Dooley & Sullivan, 2003) Winnssuiaiautlasanan

AR 4
o A o o

A leeAnstszaunudnida (Tsai, 2001) MeinAg N suaavinunudn winnssudluiladadAny



MFU Connexion, 8(2) || page 38

Tunnsainernn 1R mienisuieiu uasiuannduRenesinagsdiusyazana (Mensah & Acquah,
2015; Gunday et al., 2011; De Jong & Vermuelen, 2006; Rosenbusch et al., 2011) winnssndae i
AR N NN IARIAT AN WNEIULLNNNIRANA dL08319N"9mana vl (Kuhn & Marisck,
2010; Gunday et al., 2011: Mensah & Acquah, 2015) waza514n1lssza a9 (Vanhaverbeke &
Peerers, 2005) uimnssud parndndyunnlutaqiiuiiesanidug arasnisilasuulas Fewines

ANNE ANEETnY wasninddunwdynannaielinadss lenidarsegiauazding winnssw

o o

HuarasiavisetfadadAnylunisasnannlfuzaunianisutdesiuaesgsiauazadnaliiganamule
(Esichaikul, 2015; khanchanaphong, 2011) aginalsiaudedanmiestuniswm uiudnnssuluy
WAHL9ENT 1U TUIATDIFINA TNUDIINTIBIUAALINR TIHDNENABLNININGe sz ANTN NI

WIFENTIN (Al-Ansari et al., 2013)

= aa o

anansnlasuulamisirunanadenannausauu iunisiulnaesgna uazdnali

stuuunesnfiugsiauuusfuseandauulas giiededesiiniedafu UsugUuunnieffiugsia

3

1
a

Wa il iflugsniandmvas visafiasgAnisaiiveuluewiandulng (Thetchip, 2018) atlamaTulad

fuwmeddannliifianislasuudasgUuunaesnisionimmans InaenizeteBanianalfdunug

o

FEUINNGINANL

a

15lna i liigsnaamisoiudeyadaanineiungAnssniislnauanauauesniy

¢ 3o

=

a dl ¥ d” v o Y % v 1 4
U INANVRULAANITARNIANNINTU ATWANTITUFVAIQNAN A39ma7A 1 i TREARE

=2),

o v a
Faans e e e

gnéndindedeyaresgananiuneduneiianinay maniswasuuladluesdng uazlenialuslu

|
<

NNINNFINABaIBNANTN NIWIA doaliigsnaussgaaudizan @uﬁac’-ﬁmmmmmLLmzqiﬁ@Tmﬂiqm
(Kaur, 2017; Mokhtar, 2015; Taiminen & Karjaluoto, 2015; Chaffey, 2010) & @ ¢ Shideler and
Badasyan (2012) l##iFuzd1 n1snainnaiaannsaaslanialiifiuganasuiananauazauintian
Lﬁ'uﬂi:aw%mmmﬁ@ﬁ@me’éﬁqgﬂ@%’L‘Lﬁ“ﬂummﬁmjﬁu aein9lsimIN Taiminen and Karjaluoto

(2015) WU ﬁiﬂ@ﬁlu’]ﬂﬂ@’]\‘iLLZ\]“’?JLL’]@?;I@NZQ']‘LLNWﬂﬂ\iimiﬂﬁl‘ﬁﬂﬁ‘wtﬂﬂ]u@ﬂﬂﬂ'?ﬁ‘ﬁl@ﬁﬁa Z\]'HE'NLWLI‘V]

1 a

M lindalannalunisingsia aenafaeiu Gallagher and Gilmore (2004) Nsxydn genanunAtiand

q l

MIseLauenren s asuuasii st uannauimnesiin LL@wﬁiﬂWmmmm;ﬂmLﬂumwhﬂiy‘imu

%

1 = a A o1 aa a T & '
el UsrAnEn I ulidnsmannRariansansanaumeiin asilulsslamiuaziiulanazes
gINAUIALBNANIN

ananwnsnifingdiuduyawme 1§48 puanlafiazdnmesdilszneuuazansnares

o QQQ/

UIRANTTNLASNITANTAR @ﬁﬁﬁm@&l‘@&l@ﬂ’]ﬁ‘ﬁo’]L‘au\‘i’]u‘ﬂ‘ﬂ\?ﬁ?ﬁ@ﬁluﬁﬂﬂ@’]\i memmﬂ'@ﬂuﬂ?zmﬂ%ﬂ

v v
o

Al adluuwanielunani ﬁNu’]ﬁﬁ‘ﬂQ‘ﬂ‘H’W mﬂmm@”mmmmﬂuu NAN19AY Luumu‘?'ld LLZ\]Z?Q\‘I AnenIn

b

1
o

nnsutedss Suaziflugdaunielunsugnay °1T‘1_|meummﬁﬁfﬂuﬂ?zmﬂiﬂﬂLﬁmmaﬁﬁmm@ﬂ'wmﬁu
sl



MFU Connexion, 8(2) || page 39

TngilszasAraInIsIaE

o ]

1. ANMI99ALUINLIBIUTANITNUATNITAANARATI AT ANAF ANANNIANHUINULBIGINA

wnanaaaznagdanluilszmalne

o ]

2. WATITABNENATBIUIANITNUATNIAR AR AN AT AN AFBNANITANTUIUABITINA
mnanaarauatian ulszmelng

3. AnEgUuuuNIWINLNGINATH ANANUAZILN AL ANNONAN IR HLLE4gINA

NITNUNIUITIUNTTH

o ¥

fAAlAnLmnauasTunINuWIAn oY) uazaAAENedeq Al

1. UIANS5H (Innovation) 1 uiladad Ay lunisdu m%@ummﬁu‘ﬂm@ﬁwumeﬁ;ﬁ@

]
a

(Bashir & Akhtar, 2016; Birkinshaw et al., 2011) U3imANTTH Lﬂum%qﬁ@zﬁﬁﬁmmﬂ@lﬁ nalanialunig
ﬂizﬁ‘m%%ﬂmiLmzmm%mmm‘tm Kuhn & Marisck, 2010) 1435N5T duinnresnnuFiuinntg
990 Aquazifluunasiunaesaanudainisalunisinen13d sponali o ulunisud eiu
(khanchanaphong, 2011) WiANIIuT dautan N AL LA E an e AN AU U T U UaY Beay
unllgaauliuFauluntsaniingsianasasdns i luseazea (Yuan-Duen & Huan-Ming, 2008)
uinnasudianudidnysieasdng maziuiedidaduaiuayuesinaliauminnnnm uasinwe
LA I unATUIaT uaztlsrauntsniingiuasRAnLuLan s T URUAuaLBNNT 1989
ABNNTUALNILUIUNITIUNNTATIN HAH WATAINDURUAAZUFNTIALQNAN (Tidd et al., 2005)

UAANIINAINAFIANIANTUIUBBIGINATUIANAWUAZIUI AL BNGININ T19A U se T Farnn 9278

a a o a

FAUAIULLINITAAIA A1WN1TANDWINUALNHUIZANTAN LAaZAIUANNANG (Mbizi et al., 2013)

Cozza et al. (2012) waz Defaria and Mendonca (2011) wm’q uTnnssNgenanauldnazniamuln

v
a o o A

189918 lireegsnia Auiuiadeaslfinunany Az il mmmmw 1 WiANIsuAENENANATIse

m@ma‘é'\Lﬁumummqiﬁwmmnmamemmﬂ@u mmumgmm 2 ud"mmmmm%wamqmq B

o

N1TAANAAANALBIFINATUIANAUATIUIALI AN memuﬁg’mﬁ 3 WIRANITNHANENAN B ANFADLA

aa

NNIAHNIULRIFINATUIANANUAL I ALIBN IRENUNIIAAIARATIA

%

2. MsnaIARana (Digital Marketing) nanenanislfirsasiladanariauaz ngaaynaing

o aa o

gagigsnasunsnasNUduiusiugnA A8 (Jarvinen et al., 2012) A3naARaNallunF bdaanig
aa o dl [ aAa C & o d d ] v dl v '
ARV ANENINIIRANALALINE uLV]@'iLuﬁ]‘ll‘]_lLﬂ@@uﬂu@’ﬂﬂ@%‘i‘ﬁ']ﬂiﬁ@qmqﬁ‘ﬂLL@ﬂLﬂ@ﬂuLL@Z@?’W\?H@ﬂ’]

(Stokes, 2011) NNIARIARATIA AB NIMTAITHALNANTTNAUETNNARAUN LATLINT WAZEF14

¥ 1

ANNANNUSALANANIUNNB UMM (Kotler et al., 2010) NIARIARANA UNIEIDS NITNINITAATA

a

|
v v ¥

Fifunstindumefifinuazded Ennseindunmnudaniunn i e uastinnaaunsasansiiand

a a

o o

I a & o dl dlizd” ¥ 1 [ ¥ 1 dgj
NeuaziUduiusiu (Ruenrom, 2018) dennsv faeuarfanaarnisalineuiuliatsaznoni



MFU Connexion, 8(2) || page 40

nelinasrlaniiaraniAr luwdizesss@nsnin Anudne ANazAINIIRTIUaTanenlE|esng o
"Luﬂ’]@ﬁmauﬁlﬁyﬂmmﬁuﬂm mu'ﬁmmﬁunulumm’%mﬂ”mmmmﬁﬁm’mﬁl (Chaffey & Ellis-
Chadwick, 2016) malulatidumnaiia lFiunisaeniuininansenulng Asasanisn 1 HRLIe9§INA
LATNEANITNTENE L3 INA Foi HasiaANANIaznsasyALInvessEgia 49AN (Lamberton &
Stephen, 2016) Eum@iﬁm%ﬁ%mmnLﬂu?ifami?ﬁlfamﬂﬂzjﬁfawwmﬂmLmzmﬁmﬁmmﬂ LAY
ufigaiduunasrefuduiunissanisanuduiusiuiiinauasguauadioudmlirevdadu
AN ANUANANIR9BUMaTIIA LﬂuﬁmmimmmwﬂfamﬂmwdwE’;Lﬁ’ﬂﬁéqmﬁmmﬁlummm waTH
AVNANATYFBNITAAIA 1T NFITEAATIA NIFIATIZINGANTINELTINA N19dAnIsTRdATRT N

N1TAANA LAZNIIALILANTNATRINANITNNINNIIFAA (Batinic, 2015) NIFAIANINBUNATLIATE

WigsNataauanIInaIANNA TN 451919513 209gn A1 a319nanalin < uazlignAdinnedaya

1 (%
aa o

mmmmuwaummmmmnw (Moknhtar, 2015) mimmmmmmmﬂuﬁiﬂ@mﬁ@mmmﬁf ARAu
ﬁqé’mmimmmmvmﬁ@‘tmmw Sﬁw‘iﬂﬁﬁ@ﬁ@mm@ﬁu%ﬂ@mﬁjmmﬂmﬁquﬁmwB”m?‘lﬁnmm”
mamummmmmmﬂmmw (Kawur, 2017) mfm Eelko (2002) Na1991 m@mmumimmmmm

v ! o a 3 a vvyaa/

ﬁmﬁ@ﬂdﬂﬁﬁummﬂun@qm SNHUAGANAN1IANHUIIUIB90IANTFINA AIHUERSBRIRMUA

U

2
o

ANNFAFIU A ANNFAFIUN 4 N1INRIARATIANBNINANWATIFBNANITANTUNUIBEIFINATUIANAN

LAULNAEIBN

1
cal a

3. nan1sANEUUGSNA (Performance) MuNEDY HAGWENINAAINNITUsTNALNI979TA
WIANANUAZIRE N TeusrgarudrFanmuidngetaillez@vanin aunmnpeuauasna
fiaansrasgnAtuazainsarinianalaniyaainsluesdng FaTiadWET R AR UL
NuiFanan mmlﬂ?mﬁuim (Growth) (Wolff & Pett, 2006) m’;‘@g’mm ANNANSA UWTRANLNIWANG
wiiedu (Rosli & Sides, 2013) Tun139ANANNIANTLINULEIINA t}ﬂizﬂ@um'a“mmmsl?ﬁﬁqﬁﬁ”umﬂ
daznng U A NEINIT0 NN le NARBLUNUAINNI9AYU (ROI) WATNARBLUNUAINAUNTNE
(ROA) (Milovanovic, 2014) a8i14'138 1N Pokorna and Castek (2013) 1 A1 E41 n19dANANIS
siflunugsnadaeialdnianisiuifestanedunisssdunanissnifiuenulues Afiiumn

winidi ldanunsnatanisienaans uewian b Asiunisdananisauiiveugsia asdaudnlag

1 9./

Ll B usanEaeTUFaLEN19n19RY (Valdez Judrez et al., 2016; Avirutha, 2018) fiaiifaLivEa i
Usz@nBamnissnifineu pruftene laseaninen nsiisdauutansaann nadnisumingans
Wy LAANENN1IAATA sz AnBnmuarilsrAnsratednszuaunig NsEeuiuaznisastyiAuls
s %ﬂum@?ﬁﬂﬁ%@ﬁﬁ’ﬁﬂ?:qﬂmﬂ%mﬁ m N@ﬂﬂ?ﬁ’]Lﬁuﬂ’]uﬁq?ﬁ@@ﬁﬂﬁ')‘i_i\‘]%”wﬂdﬂﬁ?ﬁuLLﬂzﬁfJﬂ\ﬁ%u

INBALTIOUNANIA WHNUTBIFINATUANANUAZ I AL BN



MFU Connexion, 8(2) || page 41

a o o !

dJ P2 ° o o | o o/ v o e dl !
TR prinsallssnataunuaiusaluu g AN dnAutrasTadundsuasang

N9ANHNUIBNITATWIANANIAT I AtiaN LazinruaiunsauLAnluNdE AL 1

WIRNTIN

NANITANTLGNY
H2 _
2BIGINA

o

NIRAIARAATIA H3

UM 1 NIaULWIAANNTIRE

aaqa

=
TeLUUIEIE

v v

N1999 AT UN1IA LU NANHATY (Mixed Methods Research) Nitsznaufiagnisiqs

BTHULAZNPIRUTIA NN HTUAAUAHLNNIIAY 4 TURaL AB (1) NLNIWITIOINGTN LUIAR
n:ldl dl v o Y a K . di E% v o [ dl A
NOBNINEUA UATANNHEUURYALTNAN (In-depth Interview) INBATNIAAINTN (2) WRNLILATBINDNNT

'
[ A

EUAATIRABLIANININTIBNLATDINE (3) LsUsNTayaEstlszantuasdnsiiiiaya (4) nstiugu

HaN1334e inensaunuInNgx (Focus Group) Hanaai@eninaniullszansuazngusines 19 n19asia
IATRINAULLABLNNNUAZNNINTAABLATUNIN NaiLsusNdaya uavatian b lunsiinsiiieya
dﬁ/

ALl
szrnsuaznguAIasng

a o L) 6 ¥ Y o o ca K dll ° v P ¥ °
ms'a'amm@rumw HIM?J@N@ﬁ@ﬂluﬂ’]ﬁ‘@mﬂ’]ﬂmm\‘]@ﬂ LW@M’]"]J@@;IJ@LL‘]J@?’]\‘]‘H@V’]’]Q’]N

U
o

Usznausiag g1sznaunisgnazuiANaILAsIUIALANAIANIINAR AU 6 AU NIANITLETNIT

v A

o ¥ o 09// ng o Ve ¥V
AMUIU 6 AU LAZNIANITAT I1UAU 6 AL TINTINAY 18 AL Tmmmqu;ﬂmmqﬂwmummmmmu

LAZARAARBIAININUT LUIAATAY Macmillan (1971, as cited in Sittichai & Pooripakdee, 2018) Lag

v
v ! [

Tudupaunistudunanimdainanisaunuingu N§dinsanisdu 9 au dsznausan §ilsznaunig

a

©

ﬁq?ﬁ'ﬂ“ﬂu”lﬂﬂ@’]\?LL@ZﬂIu”IﬂF;II‘ﬂNﬂ’]ﬂﬂ’]?&laIF] AU 3 AU NTANITLINTT ANUIU 3 AU LAZNIANITAN

QMU 3 AU



MFU Connexion, 8(2) || page 42

nsaaendeFanas dszanan 1 lunnside@aiunee filsenaunisgsnaauiananauas

YUALIAN 14U 3,000,940 3181 Taeitigaan i UuNIANITAT AIUIU 1,268,202 9181 NNANITLIINT

ATUIU 1,206,763 918 WAZATANITHA B ATUIU 525,975 9181 (The Office of SMEs Promotion, 2018)

v

W lunistnuaIuIANgNA2at19A1EIRIANmHIZAN TN AT A AN TATIATA

e

79 Hair et al. (2010) WA ¥ Vanichbuncha (2012) WuE1N91 AuIAfaat 19 mN1za 1 lun193mIy
Twmaaunislasaaisaasianndaetnglinindy 10 wrrestuauniaiimes e uid{aiu o a9

N9 ATINNANUIUNIII R IAD T IULLILANAA991U2U 46 NITRLEDT TUIAFL AT ANNIUHNIT AN

va o KR

A LWE\‘]W@@\W’W?N@EI’]\?‘L&@EI 460 NQ@HWQﬂ’]Muﬁﬂ@N[ﬂQ‘ﬂH’N 500 FNDLN WAL La@ﬂﬂaum@mumu

[

mndndautszinngsia Ineusaiugsfianianisda 911 211 918 N1ANIILENT AU 201 978l

'
yaa ] o 1 =

WATATNANITHAR AU 88 918 AIA1FNN 1 warlEaan19dus2ae197 ld M Aanntinaziu (Non

q

Probability Sampling) IagidpduuLgaaunnumns bilsueiel

AT 1 NGNFARRENLENAINU TN NU8959TA

A uuseEng ﬁﬁuqun@:uﬁqaéw
S9N TUIANANUATUIAL DN n= N
N, ‘ — X500
3,000,940

NANNTAN 1,268,202 211 98

ANANIFLIFNNT 1,206,763 201 918

NIANTHAR 525,975 88 118l

39U 3,000,940 500 918l

LATAINAN LE bun1sIa e

A A dey a0 o ol =2
Lﬂ?@ﬁﬂ@miﬁiﬂﬂq?QQEﬂ?\iuﬂﬂ LUTARUNTN N um‘ﬂunqﬁ‘WWu']LV’]‘J‘@\‘]N@LL‘UU@QUQ’]N @\ﬂé

1
=

TURBUT 1 NUNIUITTUNITH WWIAR Mo NNeades uazduninifdsznaunisgsnazuin

o dl % o

1 dl ¥ < [ dl 4 o v A 4
naNuazINAiaN e liniulszifiugn a_mmmmmLL@zmmmﬂﬂ?ﬂummmwmmmm

o

4
o a

Tumeudt 2 e51auunaeuniy launuaaunnsznaylufan 4 dow 697 doudt 1 ¥exa
ﬁ”uﬁfmmmﬁﬂixn@umﬁ‘u@:mﬁﬂiﬁﬁ‘ﬁf«q A7l 2 ANoNELLTANTTY fadalideA1niunnainnig
dunwnlfilsznauniailunan uazudoulfanuilasdiaAiniuniainuuifa Gunday et al. (2011),
Njeri (2017) uay Hassam et al. (2013) doufl 3 AonuBnunismanaRara fadulidaAininniainnig
funwnlfisznauniadlunan uarunsdouldsnulasiaArniuuiainuuain Matikit et al. (2016),
Hussan et al. (2015) waz Khan and Siddiqui (2013) LazdT 4 ANDINATUNANITANTIUYDIFINS

e o

YUIANANLAZAUNAEI AN ;{mﬂ inulasdiaANn NNIANNLIaAA Karabulut (2015), Njeri (2017) way

Hassam et al. (2013) WazN1ANNHOLDWUAN



MFU Connexion, 8(2) || page 43

m'imfmmu@mmwmmm'?';‘mﬁa

{a ”ﬂ‘ﬁfm'}a‘wmmuQmmmmm’%}mﬁ@mﬁ@‘fﬂ TnemagaunAATiANABAARBITEUN
Safouiulssifundnaaaiiam (Index of Item Objective Congruence: IOC) T,mmjﬁmfma&l 51U
LazWL41 HA1ANAaAAK AL Y1919 0.80 - 1.00 FaflulimuinuEiaananngn 0.05 (Silpcharu,

2017) WALYARBLADMNINYDIATINANTIAE FuANIT iU (Reliability) Aosnisiuuugauninly

| 1 -
o ) v Y o

nadauld (Try Out) a1uqu 30 Faaen9 wazIAIANNTeN WAL TdNsednTean1aaansaulin
1 dl aI/ [ %3 dy v o v aa o o a a
WUANANNTRNU A9t ANUWTRNTIN 0.935 ATUNNIAAIARATTA 0.920 HANNIANLUINIULBNEINATIUA
NANUATINAsiaN 0.860 daululUmuinamiANANNIEeuAaININN9A 0.70 (Hair et al., 2010)
ADAN L lUMSILATIZATBYA
nisAszstiayadainan g3 ldn199wenzifaetlsunsuddagy Inaanan 14y
nsaeszit lAun Anfesas Aede dauideauuninggIu AAND Adudss@nsanduiusuuy

WeISA1 NsAReiifade@eadna (EFA) wazn1imneilinaganniglasagasna (SEM)

#gUnanIsAnE

(%

1. NaN19ANEIB9ALSENAUVAIUTANSTUUALNITARIAAAN A NAIHAADHANS
piuNuIaIgsnarwIanakazaatanlulszndlng
1) Namsﬁnm'*ﬂ"agaﬁyugwmmnéuéfqaﬂqq wudngusiaetinedaulun] dlumeneya
AnwuGatas 65 Lavinedne AndluFaay 35 Inangusdaatinsdaulnnjiangszidne 30-40 1 Ay
3218y 39.6 3xALUNIANHINLGN NEuEdatidaulunid13annsfnmssAuEanes Andlubeaay
48 nquaatdaulug inansdszinnniséi Andufenay 42.2 f4ruauniinausianga 15 au
Aniflubenas 90 yasAunindonasianda 10 Aunan Aelufenas 90.6 sxazinatAduRans
sed e 1-5 T Andibaay 63.4 LardaoN1IATHLNUNIEAIARAT ATEIGINA mnﬁzgmﬂuﬁuﬁuﬁ 1
Ae watin Andluienas 77 savanine lad Andluenar 552 uaziivlas Anduienay 27.8
AVNARNAL
2) NAN1SANHIDIALTENALVBIUTANTTNLAENITARIAN AN AN AINARDRNANS
pduurasgsnarIanauastwnganlulssndlng neldmetiansdmaziesdlszney

1941992698135 Principal Components Analysis WAZIABNADNITHHWINY Varimax Wi 128 ZIBns

A3 2



MFU Connexion, 8(2) || page 44

AN 2 NANN9ILATNZYNAL T NALITNA1399 (Exploratory Factor Analysis)

KMO and Bartlett's Test of
Sphericity

asnlsznay

UIRNTIN

asnlsznay

NSARARINA

4
asAlsznaunanis

ANNUNUURIINA

Kaiser-Meyer-Olkin

0.933

0.912

0.920

Bartlett's Test of Sphericity

Approx. Chi-Square

3413.847

3156.961

3618.978

Df

105

120

105

Sig.

0.000

0.000

0.000

Aqusnlgdlunnsias

Factor 1 Factor 2

Factor 1 | Factor 2 | Factor 3

Factor 1 Factor 2

IN13

797

IN11

778

IN14

11

IN12

.696

IN9

695

IN10

679

IN8

.585

IN15

.5b7

IN4

813

INS

.758

IN3

.668

IN2

.668

IN1

557

IN7

501

MK1

.801

MK3

.763

MK2

729

MK4

691

MK9

643

MK6

.760

MK11

.709

MK7

696

MK8

670

MK13

729

MK14

.694

MK12

634
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A1519% 2 (5ip)

KMO and Bartlett's Test of asnlsznau asnlsenay asnlsenaunanis
Sphericity UIANTTH NMSARIARANG ANNUNUURIINA
k) LLﬂimﬂumi?)'ﬁ' gl Factor 1 Factor 2 | Factor 1 | Factor 2 | Factor 3 Factor 1 Factor 2
MK16 554
SFI2 .788
SFl4 N
SFI3 770
SCO2 .638
SFI1 605
SCO1 595
SPR2 528
SCO3 527
SPR1 501
SLD2 837
SLD3 T77
SLD1 .765
SPR3 591
SPR4 531
Eigenvalue 6.903 1.235 6.425 1.560 1.063 7.027 1.208
Cumulative % of variance 46.022 54.254 40.156 49.903 56.547 46.847 54.900
Cronbach’s alpha 0.888 0.826 0.846 0.762 0.733 0.883 0.837

v
o { [

AINANTWA 2 WUNANTIAIIETaALsenaU@d199a Auudangs Aangusdaudsliisuun

2 ]
[ %

2 aafilsznaudan HANtuineddlsznal Nnnnan 0.5 (Hair et al., 2010) 93l Factor 11 1 “Usmn3su
N9U91N"3” (Process Innovation) Usznaudag 8 fauilsiA1snutinesslsznausiaus 0.557 fia 0.797

AN UYINAL 6.903 ANAIN LT IIUIINRLANVINAL 46.022 UNIEDIA9AUILNaLN 1 41119

Y v
%

asunaaNuslmurasdiayalitenay 46.022 fulsisunaninendesiuesdilsynaui 1 via

[ %

B

222
m

| '
) o

IEuANANNE AN LAt R T A NUsrAnasannresnsantia THANWINGAL 0.888 TuARIINN ANANNNITRL
gueanalfuarBusanaunudnAty (Factor Loading) annuanliiias tHun nsulaausesuunng
@”mm?m?wmmmmﬁ(wm) =.797 ﬁLmeqmicﬁ’]Lﬁugﬁﬁfameﬂ’]iémﬁumummmﬁﬂﬂmi (IN11)
= 778 Aamsludvisawmalulad vl Waduayunissndula (IN14) = 711 manlasulasea’easdng
dl o o = A dl ://

WWasulEANAazA9n N3N uNs 1i3an131sva11an (IN12) = 696 nallasudunauLay

NIzUANNI96N9 7 TWn19A1Eue (IN9) = 695 nslasussuunisdnnisdieyanielunaznisuad
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P4

403)a (IN10) = .679 mﬂwummmwmmm‘l,uﬂivmumwammﬂmmum iArasdnna Weamalulad
(IN8) = .585 mim@ﬂmrﬂ@ﬁﬁmﬁmﬂmmzmuQm@mmw (IN15) = 557
Factor 1 2 “UiMN9INUAMT D95 (Product Innovation) Usenaudag 6 Aawds HA1EI11n

A9AUsENAUAILA 0.501 D4 0.813 A1 lawnNwiNTU 1.235 ANANNKLITUIIUTINRLANWINAL 54.254

'
a =

wnefesAlsznaud 2 annsnesuneaNulslsuaesdayalifenay 54.254 sourlsviaunai
va o % | dll oI/ % adal o

Aendaatuesdlsznaud 2 mum@ﬂimmmmmmauummﬁmmﬂizam%fﬂ"@Wﬁmﬂamiﬂuﬁﬁ 18N

a

WU 0.826 TauansdndAANTesiugutiene lfuaszasarauaudAyanuinidiies lHun
NIIWNANAINNTNARIBIARA T RATLITNIT (IN4) = 813 N19UFUUaNITLIUNITHARLAZLITNNT

(IN5) = .758 NIWR WA RA U /LT3 T Lﬁfmﬂummﬁqwﬁlwmqﬂﬁq (IN3) = .668 NI RN

a o o

HaRSusAITNNg WazaanisalieunaaudmiugnAn (IN2) = 668 NIWmWINARTWET s/ ENs

Wil ) Prslianidis IN1) = 557 MadinauEalunisdnde@uéin/a@nis (IN7) = 501

[ '

NUNANTILATIZHAIALIZNALITIZNTA AUN1TRAIARATA aanaNFanleld 3 asdilsynau

q

Al Factor 1 “AagaANawla” (Appeal) Usznaufog 5 dautlsiAntinuinesdilsznausaus 643 Dig

801 AN TANUWINAL 6.425 ANANNNLLTUIIUIINALANWINTU 40.156 UN18D9 9AUILNAUAINITD

2/9/ s
[

asunaANlslsunesdiayalifasas 40.156 Fausiamafl Readieausdtsyneyil anEaaes

‘mﬁhmmmm&“umﬂﬁﬁﬁuﬂizaw%ﬁ@mmmmmﬁﬂ 1E AV 0.846 BauanednTiAnANE asTia

u

o o

denaliuazBeeanaumnudAty (Factor Loading) annunnluiias tAun wansninuansinaiua

o

13n19 éﬁﬂ%mmﬁmﬁuqmﬁﬂwmz a2 Uuaelnd sl Faatnasieiios (MK1) = .801 Tausreun
vudedspunanlad tangdemie (MK3) = 763 Saluilududagiunianann (Mk2) = 729 Wignén
99 visalin198198 99 NgNAN (MK4) = 691 slniev v tanenmithanlaesdnineiuas
1nnatneasiane (MK9) = 643, Factor 2 “UJANNUE (Interaction) tsznaudiog 4 sautlslian
YA snaufaus 0.670 B4 0.760 ArlanwindL 1,560 A1Aanulslsausanaan WAy

49.903 nuNede avAlsznauainimnasunaaNnlslsuaesdiayalifasay 49.903 Aaulsvianuni

£2
rva o ¥ U

Rendeatuesflsznend mataselBmAinnudesusaeitdulssdnisannaenseuia 16

a

Winiu 0.762 %qmedﬁﬁﬂ'ﬁmmlﬁ@ﬁumﬁﬂﬁﬂiﬁLL@zﬁfﬂqéqﬁUﬂQWNﬁﬁﬁm (Factor Loading) a1n
wnhlties 1Hun mevanessegnAtayrnalnanss (MKE) = .760 43 ANANRUENATUgNAIRE

Aaiiia (MK11) = .709 muﬁﬂmmmqﬂmmmﬁwﬁmﬁm%m@u’%mmﬂ%mmﬁq (MK7) = .696

1
o

& A
NITUIUNITATDAN

%

LAt (MK8) = .670, Factor 3 “a319manNsiula” (Confidence) Usznavudag 4 fAauds
FAminasAtsynausians 0.554 D9 0.729 Anlanuwingy 1.063 A1A9NNLL 31 MUIINALANWINTL
56.547 YN mﬁﬂixﬂ@ummm@%mﬂmmLLﬂa‘ﬂmmm%@mi%@mv 56.547 Faul 37 i9nuAd

v
a yva o

mmmmnmmﬁ@m@uu ﬁquaq ‘EI1 mmm’mwmm uﬂQﬂﬁﬁ@ﬂﬂ?wﬁﬂﬁﬂﬂwqﬂl@\‘]ﬂﬁ‘@uuﬂ LI,L"WY]
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WinAU 0.733 TaaANINNANANIT N UG T e a Il uaz AN AUANANATY (Factor Loading) AN

a

wnnlddies MHwn n1fudsyiunansneiuaziiznig warduniuaswAntu (MK13) = .729 @514m91

AuA TN AAIge (MK14) = 694 1niTaspnuifludausiauazaduiasadaiugnéii (MK12) = 634

mstiunndayainaaiugnéiuazinniddtnana (MK16) = 554

WUNANIFIAIZURIALTZNBLITIA1997 ANUNANIIANTINIUIBNFINATUIANAIUATIUIA

1 o | o

elan Annguralslivianne 2 asdilsznauson AAtnuinesAlsznan 1annan 0.5 (Hair et al., 2010)
o dgj

AN Factor 1 “qNA14AEN1981” (Customer and Finance) Usznaufan 9 dauils HA1uuiin

A9AUsENAUAILA 0.501 D4 0.788 A1 lanuWvinAY 7.027 ANANNLLTUIIUTINRLANWINAL 46.847

[
I

wnngdeasflszney annsnesunaauulslsuresdieyalitenay 46.847 Faulsianuaiinandes

vy v v
”QVI’L?J U

JuaaRlsznau aniaaldunAimNmausieN s dulsrdnisaniuesnsautia 1A wINAL 0.883

'
o

= P 4 & yy p o o o o o v a = o
sﬁQLL@mQQ’]Nﬂqﬂqqmmﬂﬂu@]\‘]m@ﬂ@‘lﬂ LL@::L?EI\‘I@WmUﬂQWNﬂﬁﬂﬂ&lﬁﬁﬂuﬁﬂ1ﬂuﬂﬂ 1@LLﬂ h;ﬁ‘ﬂ“]ll?']ﬂi@

Lo,

WWNTUAINgNAE U (SFI2) = 788 §aNALIILI N UNUA TUNARDLIUNUAINNITANY (SFI4) = 777

a o a A ¥

ganadinnlsatingsiaiie (SFI3) = 770 ganalgnitaeudiiadu (SCO2) = 638 ganadana lfiuau

U

AINgNA9IERIT (SFIT) =.605 gnAnHAuianela luAuAIMAZLENNT (SCOT) = 595 §INaaNIINAS
NALAUALALLEINTIAATIINNANABINNTTBIgNAT (SPR2) = 528 genadunsninugnAnseimsl’
16 (SCO3) = .527 genNa@ N INHARAUA LA :u’?ﬁma‘ﬁ'ﬁﬂmmw (SPR1) = .501, Factor 2 “N13538143
WAZWAIUN” (Leaning and Development) Usenaufag 5 Aauds fAntinminesdsynaudaus 0531 B4
0.837 ANlanuiNAY 1.208 ANA LU TUTIUTINAZANWINAY 54.90 BNNeDeedAlsznaudnNng

1
= o &

asuneANLLslsuresdieyaliFesas 54.90 Aoutlsviannaiinandesiuedlsznant 34 ldunen

o

AT aduiae s dnlszAnidannrasasautin 1AAWINAY 0.837 T9uan9INHANAINITaN UG
dll A v al ] (%3 o o U v 1 a a) £ o a <
denalfuazizesarduanudiAyainuinhldes 1Hun gsfailalanialiininauauaninumaiv
wazidousonlunisimungsia (SLD2) = 837 wineuil mauianalasianismienu (SLD3) = .777
genamuinee Andunnyliiunninauetiesaiies (SLD1) = 765 gsnainisiliulgsmalulatinig
NARWAZLANIT (SPR3) = .591 1981 1UNNIHAMAUAMAZLITNNTNANNINNNZAN (SPR4) = 531

2. HANIFILATIZRANENAUAIUIANTTHRASZNITARIANAN AN FINAADHNANITANTUIY
maaqsﬁfwmmnmaLLazmmmﬂﬂﬂuﬂexmﬁ"Lm

o o

38160 LEANNN1TI AL NI NaLIEIA199ANININITNARALANNNA NANUE 721914

DI

e =2

o

fauils A9an139n Correlation Matrix W BN1TATIRABLANNIE Multicollinearity NAN1TNAKA LU
pNANRUSszuInguLls Wudn HAnanduiuietszidne 0.429 Tv 0.710 TeiiAnlaitiu 0.80 M lifla
\RAan19z Multicollinearity (Cooper et al., 2006) (A9A1319%1 3) LaziINImMAgaUAINLNAIaT0 A

HefiagananisuaniaduuuLng (Normal Distribution) AnAaMitl (Skewness) Tuiiu 2 uazAtAuls
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1
al ]

(Kurtosis) Td 1w 3 et uAnas luinmusinaaniuls (Kine, 2005) Tnasnaazidan dA1AanLi
8951919 -.580 114 -.811 il A laIAY 2 wazpmula agszudne 0.262 Dia 1.009 Tadl Al 3
syl dayaiinisuanuaauuniing (Kiine, 2005) asdiaaumnnzannazinlidnlaeldmatianng

AATAABANNTIATIAT

A519N 3 NINAFALANNANNUETLUINIFLTLALANANNITT LAazANANN AN

ANANNLLT AANANNUELINESAUINTA NG LN

LAZANANNIAY (Pearson Product Moment Correlation Coefficient) (r)
skew | kurtosis 11 12 M1 M2 M3 B1 B2

Process Innovation (11) -.689 719 1

Product Innovation (12) -756 410 | 700" 1

Appeal (M1) -811 335 | 490" | 578" 1

Interaction (M2) -580 315 | 618 | 429" | 490" 1

Confidence (M3) -649 262 | 559 | 604 | 567 | 541" 1

Customer and Finance (B1) -802 | 1.009 | 630" | 483 | 497 | 710 | 583 | 1

Leaning and Development (B2) | -748 | 1.004 | 596 | 603" | 510" | 606 | .634 | 710" | 1

HANNTILATITTBNENALDIUTANITHUAZNITAAIAR AT AN AINAFIBNANIIA1TWI UL TN

mnananarauntanlulssmalng wudn dadouaanin laauani/Adunspudugass () /df)

= o

998 ATl CMIN/DF WA 1.576 T9NANTALNI1 3 NN UTIAANT0N HANANTUNDNATRAN WA

ngud A mualnszAuunnanvisamindy 0.90 wuda daiivnea 18R GFI = 0.997, AGFI = 0.975,

=

NFI = 0.998, TLI = 0.994, IFl = 0.999, CFI = .999 AMNANAU LIUNUNNA1TUN RIUATLAN1ULA
Inousinansun lBnsAUtiasndn 0.05 wud1 ANFaT RMR = 0.005 hay RMSEA = 0.034 ANAULNDLET

NIRRT 1Y PN DIATHL I WA NNANNAUIE THIAR AIRIA NN ENNAUBITUIANGNATBEINS

o

A32FU Hoelter > 200 W A1FTL Hoelter = 825 (A4A1371971 4) 291 D9 B azadAlssnaun AN

] o aa

A P P A - < < A o .
WENATY LHANAINHANRIUENBYALTENO UGG 0.40 ﬂuiﬂ BAZAIMNNUURANATUNINAN A (Hair et al.,

1
o a

2006) (A9m1919% 5) a9a311H91Tuna8nsnam@eanine (3UN 2) TANMNMNIZAN d9ARRBILAL

A v v a v_ o
ﬂ@Nﬂ@uﬂU‘ﬂﬂH@L‘NﬂizﬂﬂH
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2 9

Product Innovation Process Innovation

.66

Customer & Finance

7
Leaning and 4_
Development

Firm
Performance

Digital
Marketing

.66

Chi-square=162.891, df=11, p=.000
Appeal Interaction Confidence CMIN/DF=14.808, GF|=.905, RMSEA=.166

719 2 uansAiAaziiliuing

AN5197 4 ANADAUILIRUANNNANNAUIBIANNNT ARG

AT nuNin | waawg | g 21984

Relative Chi-square: <3 1576 | @amAfes | Silpcharu (2017), Diamantopoulos and Siguaw

CMIN/DF (2000)

GFI >0.90 0.997 AAARDY Silpcharu (2017), Hair et al. (2010)

AGFI >0.90 0.975 ADAARDY Silpcharu (2017)

NFI >0.90 0.998 | @0ARADY | Wirachai (1999)

TLI >0.90 0.994 #8AAR®Y | Vanichbuncha (2012)

IFI >0.90 0.999 #8AAR®Y | Vanichbuncha (2012)

CFl >0.90 0.999 #anPaad | Vanichbuncha (2012), Hair et al. (2010)

HOELTER > 200 825 #AAREY | Vanichbuncha (2012)

RMR <0.05 0.005 #amAR@Y | Vanichbuncha (2012), Diamantopoulos and Siguaw
(2000)

RMSEA <0.05 0.034 #AAR®Y | Vanichbuncha (2012)
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= a 'S A o v
ANTWN 5 HANTITUATIEUAITNLYIEN [ﬂﬁ‘\?sﬂﬂQE‘ﬂ LLUU@QﬁNﬁNWNﬁﬁ?Q@?’N

maulsuele pautlsdaunale AmimninesAusznay t R?
b s.e. Beta
1WIRNTIN (INnovation) Process Innovation (11) 1.00 0.835 0.698
Product Innovation (12) 1.114 | 0.063 | 0.838 | 17.746™* | 0.702
NNIFANAAANEA Appeal (M1) 1.00 0.694 0.482
(Digital Marketing) Interaction (M2) 0.754 | 0.060 | 0.660 | 12.644** | 0.436
Confidence (M3) 1.035 | 0.071 | 0.829 | 14.493"* | 0.687
HANIANLNIULENE9NA | Customer and Finance (B1) 1.00 0.815 0.665
(Firm Performance) Leaning and Development (B2) | 1.202 | 0.065 | 0.875 | 18.569*** | 0.765

AMMFUN1IRATUNBNENALTIAME TAENANTUNIANNNANNALIINAANS Tudouaasiuing

[ 4

TAraF 1N LANINATaREUNI9adluea Al TTadefuud Ny Hansnaniemaeldseladasinu

o o a

HANNIANHWINUIBIGINA NIzALIANATYN9ADH 0.001 (DE = 0.377) tTadtfnuuinnssu Javndwa

o

1
o o o

nnlddaladaufiunisnannfana Nezsulad1AuN194ns 0.001 (DE = 0.801) 1Tadafnu

nsaanmaia Hansnanienssllialadusunanisaniinuaesgsna NezAudud Ay neatia
0.001 (DE = 0.557) war@nsnanwdanaedtladefuudnnssusananisniiiueusesgana dauads

a o

Aunnanannmana 1evsnalassumingu 0.823 agullfisenssi 6

A9 6 ANBYIENATNAMATBIFILLIINANNAFIUNNINE

pansanu
Aaulsadss (Dependent Variable)
(Independent Variable) NSARIARANA NANTITANHUNULDIFNA
DE IE TE DE IE TE
WIANIIN 0.801*** - 0.801*** 0.377* 0.446*** 0.823 ***
NIAAARANA - - - 0.557** - 0557
R? 0.641 0.789

WA, DE = BYENaN19msy, IE = 8vananden, TE = Nasananang

o

* JldAtynead ANszay 0.05, ** HlpdAtyneal Anszau 0.01, ** RipdAtyneal Anszau 0.001

angUfl 2 uazm9neh 6 eFLNEANANRUTIesENENATRIAULINANNA WIS 1R
o dgl
S
ANNAFIUN 1 (H1) YINNITUHBNTNANNATIABNANITANTUNULDIFINAAUIANAN
WRTAUIALAN HANITNAFELANNAFIN WU WIRNTINNENENANAIFBNANIIANTUNLLDIgITA

PWANALAZLNAaN (p<0.05) TnalAuduiuEn1Lan BeliAdud sz@nsiduniawingu 0.377;
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DE = 0.377 a31/16i91 wimnssuilanBwan19nsesananisa i 1489 SNATUIANANUAZ I ALiaN

[
%

=K [ a a o
mm@mummimmm%

P a

ANNAFIUN 2 (H2) UIRNTTNHANENANWANABNITARIAAANATDIFINAUUIANA
UAZTUAL BN HANTNARBUANNAFIU WL UIANIINNBNINANNATFBNIINAIARATA (p<0.05)
IneiAnNduRuinIauan T9liAduLlszAn3 @ unnawindy 0.801; DE = 0.801 WuAe wimnssuiily
ladednAtysianisnainnariaresginaauIanauazauntan a3l lAduinnssuiansnanamssse

Aaa oo K o a dl ai// v
NINANARATA ASEDNFLANNAFIUNAALS

ANNRFIUN 3 (H3) UIANTTNTBNENANNDBNABNANITANTUNUIRIFTAAUUIANAN
WazaUIALANIALHIUNITARIARANG HANIINAGRLANNFFIU WUTT NsRaIaRaiaidudaus
A9HUIENINUIRNIINALNANNIA T UIBIFINATUIANAWNUAZTUIAL BN AFNLTTRNTLEUNS
Winru 0.823; DE = 0.377+ IE = 0.446 431/ 1691 uimnssudinasanan1safiue1uae9gsnasuIm

I al aa o o 1 1 =3 o a «d‘ :/j v
nawuazznten nednisnainpariaufaulsdaniiu aseeniuaNNR g IuNATl

ANNRAFIUN 4 (H4) MTAAIAAANANBNENANNATIABNANITANTUNULDIFINA AUIA

%

NANGLATAUIAE AN HANIINAGALANNAFIU WU NITAAIARS ANBNTNANIIAINFDUANIT

]
o o o =

ANTLINUIDIFINATUIANANUAZIUIALIBN (p<0.05) Il A NdNWusnsuan BeliiAduilszdns

] [ % ! o

Wunnawiniiu 0.557; DE = 0.557 iuAa nsnannnana WuiladadAtysananisaiiiuanuaesgsne

o

TUIANANUAZIUIALIDN ASEDNTLANNAFLNAIL

A1997 7 d7LlianTImagaLaNNAFIUNNISY

- e ANBYVIENA NANSNARAL
ANNAFIUNGINE -

DE IE TE ANNAFIU
muuﬁﬂﬂuﬁ' 1 WIANTINNBNTN AN NATIFABNANTATINY 0.377 . 0.377 HANTL
YBIGINAVUIANA WAL ALIDN
muuﬁgmﬁl 2 WIANIINTRYBNANNATABNTAAARANA 0.801 - 0.801 R
YBIGINAVUIANA WAL ALIDN
muuﬁgmﬁl 3 UiRNITNARVENAN 9B ANFABEANTALTIINNY 0.377 | 0446 | 0.823 R
2BIFINAVNANAWHATTURE DN AL NUNIIAAIARAITA
muuﬁﬂﬂuﬁ' 4 NINANARATIANBNTNANNATIFBUANNT 0.557 . 0.557 HANTL
ANHLLYRIGINATUIANANUAZ T AL
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3. HAMTANENFUULLUNSWAIUIFINATUIANANUALAUIAHDNLNBNANTAL L UY
UBIGTNA

a o

PAIAN A RNANINARALAIALTLNALLAZANTNAUBIUTANITULAZNIIAANAR AN AN AINARD

o

panIgaHuIsgInaTanawuazawatianlulssmalneuda fRdelsdnaununguinannnue
sUBULNNIT A WNgIAATUIANANLAZIBIALiB NN NANIA TN U89 3TA Tea1113nas1 159

sUlUUMINENWNgsRATUIANALATIUIAtiaN Usznaudon (1) Tadufiuuinnssu Hesdilszna

[

ANATY Aa AuudENITNEAAATWT (Product Innovation) N1 INATUIANANUATIWI AL ONFABIATUNNS

o

o

WNAMATNATHARVBINARA I UATLITNNT UFULIanNTeLIUNTNAAUATLITNIWR WA RS DA/

1% o o

a ;oA - = A o & . a o A gy PRp o
Uﬁ‘ﬂ’]’j‘slm\l LW@LWNWQ’]NW\TW@I@T@\?@JﬂﬂW WENUINNARN LN /UTNT IﬂﬂzﬂrJﬂﬂﬁ"ﬂjﬂj\ﬂum YUANTU

1
%

o a o 1 a 1 al a al [~ o 1 a v a
gnA1 W wHAAAUIT MN/BN9lud < Asneldanniis iinanEalun1sdnde@uA/ainig uas
ANUUTANITNNITLIUNNT (Process Innovation) §INATUIANANUALIUIALIANFADIANTUNITWRUA

ITUUNIFAANIININENTNYEE Huumwnisaniugsnauaznianfinaueedssdns vl §3anslus
A = 16) & o v a o v I8 dl o o

virawmalulag ndldariuayunisindula AmualasaaivesdAnsiiesuieANgzaInliunimnanu
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Abstract

This research examined the use of big data in consumer behavior by focusing on the critical
local marketing strategies of local modern trade businesses and store, and how to response
customer needs and customer satisfaction. Methodologies are studied on questionnaires and in-
depth interviews, using both qualitative and quantitative methods, which are employed to study
consumer purchasing behavior in two provinces, namely Ratchaburi and Phuket. Finding that
location factor influences with consumer purchasing both type of product, quantity of purchasing,
and including a high positive opinion of consumer regarding on the convenience and variety of
products for shopping at the local convenience store. Data analysis on consumer purchasing can
create competitive advantage in business and increase in customer satisfaction as well. It is the fact
that big data are very important tool for predictive consumer behavior model in the future. It can

revolutionize in the local modern trade market based on the power of data analysis.

Keywords: Consumer decision - making / Big data / Consumer behavior / Local store marketing /

Data analytics

Introduction

Half a century ago, it has been said that the business world has become disruptive
changing focus on technology and data. Clayton Christensen, Harvard Business School professor,
Christensen (2016) mentioned that a disruption displaces an existing market, industry, or technology

and produces something new with more efficient, and be the pioneered the buzzword of “disruptive
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innovation” as a way to think about successful companies not just meeting customers’ current
needs, but anticipating customer unstated or future needs. It is destructive and creative. In
marketing, disruptive technology is the main driver of the changing in digital world. It has affected
with all industries are rely on the new production method; 3D printing, logistic system, financial
transaction either crypto currency, or bit coin in cashless society, e-commerce, e-retailing, self-
service, curbside pickup service, innovation will address a disruption to conventional model of
operation, supply, delivery, and innovated service through facial recognition, robotics assistance,
including automatics processing. These all things have influenced toward the consumers’
purchasing decision making phenomenon which it focused on the significance of technology, and
data.

Today many businesses have access data more than ever such as data from website,
wireless devices, loT devices, smart phone, customer relationship management process, operation
warehouse, supply chain, customer purchasing, or even customer complaint, etc. With foresight,
one can take advantage of these challenging big data requires much on high technology and
innovations. Not only innovated technology but also valuable data driven is a competitive advantage
for business, and understand deeply on throughout consume decision making process with
purchasing experiences in order to repurchase and maximize satisfaction finally.

In 2017, the value of Fast-Moving Consumer Goods (FMCG) market in Thailand about 4.42
hundred thousand baht that it was worst during last 10 year (-0.4%), however data science teams
predict its value will be better 3% in 2018 (Positioningmag, 2018). This economy situation can be
another cause to motivate entrepreneurs concern and adjust their business for surviving with data
analysis. Furthermore, the approach is a broader undertaking that consumer loyalty is decreasing
continuously. It is the fact that consumer has many alternatives when he decides to buy or not buy
any brand. The purpose of this paper is to study marketing analysis in term of location based has

influenced consumer behavior in local convenient store with data analysis.

Review of Literature

The study of consumer behavior is regarding of selection, purchasing, consuming, and
disposing activities (Solomon, 2013). Kumar and Kapoor (2014) studied about buying behavior of
the consumers was assessed on the basis of quantity of purchase, frequency of purchase, and
preferred location of the retail stores impact to the consumer decision making. While as, the closer

the consumers are to a store, the greater their likelihood to buy from that store. In contrast, the
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farther away consumers are from a store, the lesser opportunities to buy (Loudon & Della Bitta,
1993). The travelling time to a store is assumed to measure the effort, both physical and
psychological, to reach a retail store. However, the effect of travelling time is depended on the type
of product (Runyon & Stewart, 1987; Hawkins et al., 1998). For example, accessible easily store is
mattered for the convenient product on the other hand, distance is not the problem for the exclusive

product or service.

The Evolution of Data

The evolution of big data began with Fredrick Winslow Taylor and the scientific management
techniques of the early 1900s with his world famous work “The Principles of Scientific Management’
(Winslow, 1911). Brinton (1917) introduced data visualization, which serves as a precursor to more
modern data analytics and dashboards. Later, database management techniques, data collection,
data extraction, and data analysis technologies to make sense of large data (Chaurhuri et al., 2011;
Turban et al., 2008; Watson & Wixom, 2007). Big data is the flexible term associated with the
collection and analysis of “large” data sets (Bumblauskas et al., 2017). Many scholars mentioned in
the same context that technology advancement is the key element to drive and develop data
processing and analyzing.

Cliquet (2006) described the comprehensive definition and description like “a collection of
techniques enabling the manipulation of geocoded data, it can help in analysis more than in the
conception of strategies and even less in decision-making”. Furthermore, Yrigoyen (2003)
considers geo marketing as a powerful marketing tool which helps decision makers to solve some
critical issues.

The emerging trend in big data is accompanied by an increase in the need of a global
model or roadmap to assist IT departments not only in implementing a big data project but also in
making the best use of it to meet business objectives. As a basic types of data, it explore two types
of data are transactional data that is used to exchange of purchasing, after the transaction records,
a business can generate is grouped together and identified as structured data or relational
structure. On the other data are generated around the event of a transaction, namely; peripheral
data set incidental data or non-transactional data, if it had no structure, it would be unstructured
data. Furthermore, incidental data may be stored for periods of time, it does not immediately posse’s
value like transaction data does and it rarely analyzed same as structured data, however incident

data has potential value when it is collected and processed before realizing value. For example, an
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entrepreneur hope to understand how consumer interacts with the brand, he ought to analyzing
incident data and pursuing the strategies for attracting new customers. Therefore both transaction

and incident data can create the value of the business (Liebowitz, 2013).

Table 1 Types of data

Transaction data Incident data
Structured data, Relational data Unstructured data, Peripheral data
Logical and valued Store, and analyze process before

Source Liebowitz (2013)

Ideology of Data

Data is an intangible asset or intellectual property. In 1800s, the Data Management Body of
Knowledge (DAMA-DMBOK) defined data management concept that “Data management is the
development, execution and supervision of plans, policies, programs and practices that control,
protect, deliver and enhance the value of data and information assets”. Over the past 20 years,
the era of big data enormous expanded in various sectors. Big data analytics transformed the
way marketing is conducted today (Erevelles et al., 2015). In addition, Gartner reckons that in the
future big data will simply be the norm in the future and taken for granted (Sicular, 2013). Consumer
has become a starter and main driver of the transaction is the potential usefulness of its big data
related to consumer behavior. Big data gained momentum in the early 2000s. Big data technologies
describe a new generation of technologies and architectures designed to economically extract
value from very large volumes of a wide variety of data, by enabling high-velocity capture,
discovery, and/ or analysis (Gantz & Reinsel, 2011).

Gartner and Laney (2011) articulated the definition of Big Data are 3V: volume, velocity,
and variety and correspondingly with International Data Corporation in 2011 cited that “Big data
technologies describe a new generation of technology and architectures designed to economically
extract value from very large volumes (into petabyte volumes) of a wide variety of data, by
enabling high-velocity capture (streaming data), discovery, and/ or analysis” (Gantz & Reinsel,
2011; Laney, 2011). Furthermore, the continuum of data either small or big data are relied into
volume of data can measure into terabyte, petabyte, exabyte, and zettabyte range. Variety of data
can classified into structured, unstructured, and semi — structured, and velocity of data can

categories into batch, real time and flow.
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Khade (2016) cited that Big data is a collection of unstructured data that has very large
volume, comes from variety of sources such as website, survey, social media, chat forums, Twitter
trends, Facebook, academic publication, and so on. It is embed in different formats with a great
velocity which makes processing and analyzing database management tools. Data analytics is
indicated the study of existing data to research about potential perspective consumers and
marketing trends, and to analyze the business situation, including the consumer behavior. The
biggest challenge is how to discover all the hidden information through the huge amount of data
collected from the variety of sources.

Traditional market research generally involves surveys, mall-intercept interviews, and focus
groups. Big Data examines what people say about what they have done or will do. Not only tracking
what people are actually doing, but also predicting what the emerging trends in the future. It is only
Big Data’'s capacity for dealing with vast quantities of real-time unstructured data that makes this
valuable (Rayport, 2012).

Ahmed et al. (2017) referred that there are 4 characteristics related to Big Data are: value:
the usefulness of data in making decisions, variability: data flows can be highly inconsistent with
periodic, complexity: interconnectedness and interdependence in data structures, and veracity:
data reliability (Kaisler et al., 2013; Katal et al., 2013).

Many organizations agreed that nowadays data is the valuable source of intellectual
property, which lead the key to success especially digital data, is very rapidly dispersion. Laney
(2001) and Monnappa (2018) stated the definition of big data, which industry used it, and the

person who work with it in table 2 as bellowed.

Table 2 Description of Big Data

Big data Industry Big data specialist
It can be used to analyze Financial Analytical skill
information, customer insights Retailing Creativity
which it leads to better Banking Mathematics
decision and business or Communication Statistical
marketing strategy. Networking Computer science

Source Monnappa (2018)
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Data science is a field that comprises of everything that related data cleansing, data
preparation, and data analysis. Data Analytics involves automating insights into a certain database
and data aggregation procedures (Monnappa, 2018).

From Table 2, there are many industries that took advantage of big data analysis such as
banking, finance, communication, and networking, this study specified in retailing industry analyzed
big data in getting a comprehensive understanding of the market, products, customers,
competitors, and locations (Mousannif et al., 2016). Retailing industry growth is fueled by advances
in disruptive technology especially innovation creation in store such as promotion announcement,
payment method, e-invoice, product arrangement, shelf talker, etc. for flexibility and cost
effectiveness. It is in fact that the powerful value of big data in capture, storage, processing, and
analysis that it is related with the predictive analytics by using consumer data — driven business is
obvious challenge of predictive consumer behavior in the future. In addition, advancement
technology, artificial intelligence, virtual worker, internet of things, or automotive robotic growing
relevance of the data analysis team and data science allow for an increasing competitiveness of the
business, including retailing sector in emerging disruptive economy.

Enter in the 21° century; digital economy and highly competition will be the key determining
factor in store success or failure. The most effective businesses will be those which recognize the
crucial role of adaptation. One of the most challenging for customer satisfaction will be figuring out
what the customer want.

Big data is an interesting topic. Big data has been conceptualized as the combination of
volume (a large quantity of data), variety (multiple types of data, data from different source), and
velocity (the speed at which data created, the real time data) (Stoicescu, 2015). Big data can be
described that not only the analysis of vast amounts of information, but also the ability to reveal the
meaning of hidden insights and black box buyer. In the context of local marketing, store manager or
entrepreneur ought to analyze customer data from previous purchasing either regular customer or

new customer in order to predict the future purchasing.

Methodology
The data population was collected from customers in local modern trade store (infinite
population) as transaction data. This research chose Phuket and Ratchaburi province because

there are many local modern trade stores in these two provinces. Infinite population as transaction
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data from table 1 in retailing industry from table 2. In determining the sample from an infinite
population, the formula by Cochran (1977) below is used:
n= ZTU(1-T0) =384
eZ

Data were collected utilizing non- probability sampling by convenience sampling and 416
people were selected as samples from Cochran. The computed sample size is 384 and the sample
collected is adequate and greater than the estimated size.

The sample used in the study was customers from six local convenient stores in Phuket and
Ratchaburi. Tools in research were both quantitative via questionnaire and qualitative through in-
depth interview. Factor analysis was discipline statistics run to examine differences by location
factors male and female customers over 15 years old. A large-scale survey 416 respondents serves
as the study setting.

Tools in research was questionnaire (quantitative method) and cross-check in depth
interview with assistant store manager or store manager (qualitative method) to double check in the
consumer behavior in term of the reason(s) for purchasing, the top sales of product, the frequency,
the prime time, and the appropriately volume of product per transaction. The results of the in-depth
interviewing is same as the survey. The multi questionnaire examined the marketing factors and the
satisfaction of male and female customer do relate with their decision making, and also in-depth

interviews with local store manager for confirmation.

Research Result

The study was a cross —sectional survey and the data were taken from questionnaires. The

study took place in six local modern trades in Phuket and Rathchaburi provinces.
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Table 3 Customer Respondents by behavior segmentation in Ratchaburi

Store Reason Type of product Prime time/Location A(:::t:t Frequency
A Convenience, open Food product Week day (after 6.00 p.m.) 51-100 over 3 times: w

24 hours (30%) (92%) near school (29%) (30%)

B Variety of product, Consumption Week day (after 6.00 p.m.) 101-300 1-2 times: w
service (30%) Product (84%) near community (29%) (49%)

C Variety of product, Consumption Weekend (12.00 - 2.00 301-500 1-2 times: m
service (21%) product (78%) p.m.) near factory and (67%)

dormitory (30%)

Table 4 Customer Respondents by behavior segmentation in Phuket

Amount
Store Reason Type of product Prime time/Location (baht) Frequency
D Convenience, open Food product Week day (after 6.00 p.m.)/ 101- 300: over 3 times: w
24 hours (31%) (97%) near school Transaction (28%)
(19%) (38%)
E Variety of product, Consumption Week day (after 6.00 p.m.)/ 101-300: 1-2 time: w
service (34%) Product (91%) near community Transaction (34%)
(38%) (28%)
F Convenient Consumption Week day (after 6.00 p.m.)/ | 501-700: 1time: m
Transportation product (83%) near hotel, and tourism Transaction (34%)
(61%) location (31%)
(28%)

As shown in Table 3 and 4 a large group of respondents were strong represented in the
location is determined the type of consumer and type of product that consumer will buy as the
following: the store near the educational institution mostly consumer are students, teacher, and
officer. They would like to buy the consumption product because of its convenience. Whiles, the
store near community mostly consumer are resident. They would like to buy the consumption
product in evening because it is the passage way to their accommodations. Moreover, the stores
near the workplace, factory, or tourism location had most consumers as workers, officer, or tourist
that each purchasing transaction is more high volume than other locations. Be comparing consumer
behavior in Phuket and Rachaburi province, it can be found that consumer behavior in each location

differ. These data can have tested for confirmation in two provinces and interviewed with store
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managers again for affirmation. However, consumer behavior data have to be doubled checked

using the same condition for predictive model designing in the future.

Discussion

Analyzing data can create the marketing strategies including stimuli and response theory
(S-R Theory) (Solomon, 2009) to accelerated purchasing either sales promotion, product ordering,
or even new product development, or local product (one tampon one product) for each community
in Thailand like many convenient stores work on these valuable big data.

Especially, consumer lifestyle and activity in each day has the strong relationship with
consumer purchasing from this survey, hence it is the fact that marketing factors are also significant
with consumer decision making. Initial, product dimension is the quality as the most matter always,
and category product arrangement is the other issues concerning, the price dimension regard on
the sign of price is the thing that made consumer clear before purchasing, promotion dimension
focuses on the seller with assistance, and continuous selling promotion setting can appeal both
regular and new consumer as well. Other factors about experimental customer are effective on the
trial free product with some type of sensitive product.

Whiles, customer behavior dominates customer recognition, information search, alternatives
selection, types of purchasing, and post evaluation. It depends on each community and culture
context. The story of customer journey indicates the lifestyle, preferences, attitude, including
decision-making. Hence, the entrepreneur ought to track, analyze, and applied these powerful of
data to create marketing strategy in term of product development, pricing strategy, promotion
selection, and model of delivery, or payment, etc.

Moreover, geo marketing or marketing geography is the tool that marketer incorporated
geographic information in the process of marketing activities. It can use in location intelligence to
reach the right customer at the right time. Customer location data is used as part of marketing
strategy. The capability of geo marketing goes the real time. It is useful to deliver mobile coupon to
create digital mapping to display location by the tracking and user’s IP address to know who you
are, what you buy, where, when, how, and why you buy based on the location for the existing
customers, and new customers. We use its data about local marketing suit with each local store, for
example: some stores location show the demand of popular product such as OTOP (one sub-
distract on one product) is a local unique product of each Thai district (tambon) such as silk

garment, handcraft and so on. Some stores order local product as local souvenir for tourists. Some
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stores create marketing campaign or sales promotion suits with traffic or resident areas. Some
stores decorate interior design suits with local culture and customer lifestyle. These survey results
found out that geo marketing provides the track and method for analyzing the location of target
consumers to achieve the profitability and sales volume.

Latour and Le Floc’h (2001) defined geo marketing as a system composed of data, IT data-
handling programs, statistical methods and graphical representations which is designed to produce
useful information for decision-making through tools that combine digital cartography, graphs and
tables. Geo marketing system is the marketing tool that it is depended on the local market and
purchasing power depend on demographic characteristics within the store area (Grewal et al.
1999). Baviera-Puig et al. (2016) concluded their research that socio - demographic characteristics
of the supermarket's trade area affect business’ location strategies that it can design store profile,

location strategies according to store features, competitors and environment.

Future Recommendations with Emerging Trends

Nowadays, high competitive business is continuous increasingly, many entrepreneurs tried
to shift from transactional to customer-centric instead. High competitiveness in retailing business will
drive many local convenience stores by putting affordability to super convenient store

1. First trend, how is super of Super Convenient Store? (Retail Academy, 2013). We try to
search for new product or innovative product stand in store and add more self-service counter or e-
service, such as online pick up at store, or online for home delivery, or even curb-side pickup, which
is now very popular new service for Amazon fresh food. Furthermore, new trends evolved, such as
the “Super convenience store” that is about adding more variety of products especially the ready to
eat foods with self-service, and the creation of service like the “Click and Collect,” which is about
ordering online but pick up at the store.

2. Store profile has developed to Automatic store, or Smart store in many processes such
as stock checking, product arrangement, shelf talking, price scanning, or mobile payment.
Technology enables customer to become more attracted in their shopping location, let marketer
understand more customer behavior in real life.

1) Beacon technology support marketer see how search advertisement and local
advertisement affect in store visiting. It connect Bluetooth low energy to action when close to the

store, it can track customers’ on social media.
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2) Facial recognition describes biometric technology to identify individual, it collects
data base of demographical customer, and how they behave when they shop in store for marketing
recording.

3) Robot assistance in store bring intelligent customer of big data to provide smart
service in store, it can handle scenario from repeat customer inquiry to complex recommendations,
and it can interact with live data.

3. Smart mirror, smart cart, smart shelf or magic mirror, magic cart, magic shelf connect
Wi-Fi that customer can test the product by themselves.

4. Hypermarket changes store profile into small size because of customer behavior
transformation. They prefer to shop in several small store trip daily rather than pay with big shopping
trip a week.

5. Mobile store car is another popular store profile because of flexibility and cost

effectiveness.

Conclusion

Forecasting consumer behavior is realized through advanced technology and big data
merging with geo marketing analytics. Understanding what consumer decision - making, consumer
insight, it leads to revolutionize marketing strategies and implement marketing activities through
marketing mix: product, price, place, and promotion effectively.

It is interesting to note that respondents’ answers show the strongest location factor
influence with consumer purchasing about the details in each transactions as type of consumer,
type of product or service, volume of purchasing, and it is included a high positive opinion of
consumer regarding on the convenience and variety of products or services when they decide to
shop at the local convenience store. It also indicates the result that marketing factors are product
quality, sign of price; category product arrangement, personal selling, and sales promotion
dimension are the essential factors influencing the consumer decision - making respectively.
Moreover, the researcher had a good opportunity to interview store managers. The interview results
also confirmed that the data of consumer behavior in terms of frequency, duration, volume, location,
and type of product is very crucial data to strategy planning and marketing activity designing as
well. However, these findings from the study are limited to some extent in terms of geographic and
cultural factors including location in neighboring areas in two provinces, therefore, it cannot be

generalized. Although these data have the potential to further consumer understanding in each
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status; pre-purchasing, purchasing, and post-purchasing. In order to formulate a predictive model
building, another method that can be used is to double check the results of this study. In order to
formulate a predictive model building, another method can be used is to double - check the results
of this study. Nevertheless, limitation in culture in each community is unique, and different from
others, therefore, data analysis should be concerned about norms and traditions of specific group of
customers in certain areas.

Finally, the entrepreneurs have used factor analysis instrument to measure each dimension
impacts to consumer decision making and they do recognize on the importance of big data for
predictive behavior in the future and the questionnaire results show that each local store ought to
adapt its store, product and service assortment, price setting, promotion tool, and others suits with
regular consumer in community. The findings suggest that in developing the product and service
quality, emphasis should be focused on local store marketing. Furthermore, geo marketing is the
tool that marketer incorporated location intelligence to add more value in the business to response
customer satisfaction in the appropriated and real time. However, this study is depended on the
demographic and cultural factors of each location. Finally, location has significant impacted to each

store profile, and marketing strategies.
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Abstract

This paper aims to examine the museum evolution in Thailand, with a focus on interactive
museum and exhibition development in Bangkok from 2000 to 2019. In the past two decades,
Thailand has become one of the key players of cultural industries in the Southeast Asian region.
Strategically, attention to the steady development of the nation’s cultural economy has been built on
the stable growth of cultural heritage tourism. Museum as an art and cultural institution that falls
under the category of tangible cultural resources is therefore seen as an important cultural asset that
able to boost the cultural economy. Meanwhile, with the arrival of digital media and technology,
interactive museum and exhibition have become a trend of museum development in Thailand. For
instance, museums that opened after 2000, such as Thailand Creative and Design Center (2004),
Museum Siam (2007), Bangkok Art and Culture Centre (2008), Rattanakosin Exhibition Hall (2010),
National Science Museum’s Science Square (2010), ASEAN Cultural Centre (2015), and King Rama
IX Museum (expected 2019), etc, are new museums that employed interactive exhibitions as a way
to communicate and engage audiences. As interaction design of interactive installations is now seen
as an important factor and global trend in museum practices around the world. As the
aforementioned this paper will provide insights into an understanding of the expansion of interactive
museum exhibitions in Southeast Asia, particularly on interactive museums and exhibitions

development in Thailand since the new millennium.

Keywords: Interactive museum / Interactive exhibitions / Interactive visitor experiences / Museums in

Thailand / Creative industry
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Introduction

The concept and practice of museum arrived in Siam in the late 19th century. The first museum,
WangNa Museum (Front Palace Museum) was established and opened on 19" September 1874 by
King Chulalongkorn (King Rama V) to exhibit relics and private collections of his beloved father,
King Mongkut (King Rama 1V) (UNESCO, 2009). In 1926, WangNa Museum has renamed the
Bangkok Museum, and later on in 1934 retitled as “Bangkok National Museum”, when it came under
the administration of the Department of Fine Arts. Since the late 19th century to present, as part of
the nation’s cultural building, many museums have been built in Thailand with collaboration between
the public and private sectors. Particularly in recent years, the nation has experienced a high
museum expansion.

As documented by Princess Maha Chakri Sirindhorn Anthropology Centre (2019), at present,
there are 1520 museums in Thailand, and these museums ownership can be classified into 8
different types, which are (1) national museums, (2) state agency, (3) local administration,
(4) foundation/nonprofit organization, (5) community, (6) school, (7) private, and (8) monastery.
Meanwhile, among the 76 provinces in Thailand, Bangkok is the leading province with a total of 236

museums; follow by Chiang Mai, 115 museums and, 45 museums in Nakorn Pathom province.
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Sources Google images of Wang Na Museum and Wang Na Museum/Front Palace Museum
Figure 1 Wang Na Museum (1890) and Wang Na Museum/Front Palace Museum (2019)

In general, museums in Thailand can be categorized into 19 themes, (1) art/performing art,
(2) textile, (3) military/war, (4) medical science/public health, (5) forest monk, (6) history, (7) architecture,
(8) pottery, (9) natural science, (10) postal communication, (11) heritage house, (12) banking and
finance, (13) archeology, (14) life history, (15) law/penalty, (16) science and technology, (17) monastery,
(18) local wisdom, and (19) ethnic. At present, out of the 1520 museums, there are 574 museums or

nearly 38% of museums have been established under the theme of local wisdom. This result is, in fact,
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an outcome of the Thai government's long-term cultural policy that focuses on developing local cultural
capital since the 1970s.

As stated in the nation’s cultural policy (1978- present), the state shall promote and preserve
the national culture, and one of the key substance of the policy is support the preservation of the
Thai culture in all aspects through education, research, animation and development in order that
culture may serve as an important tool for solving problems encountered in the conduct of individual
life, for the development of social, economic and political progress, and for the strengthening of the
national sovereignty (IRMO/Cultural link, 1996). Thusly, apart from the local wisdom’s theme, in total,
there are 218 monastery museums, 182 history museums, and 129 life history museums that have
been established (under the partnership of public and private sectors) in the past four decades as a
result of responding to the nation’s cultural development policy.

In 1983, to the end of the communist insurgency, Thailand’s politics and economic reformed
bought the boom years of the Thai economy. Thereupon, from the early 1980s to the end of the
1990s, Thailand becomes one of the Asia’s fastest-growing economies. The tourism industry, since
then, becomes one of the major economic contributors to the nation, and cultural heritage tourism
has therefore developed to be a key component of Thailand tourism product. Consequently,
museums, as well as other cultural institutions such as art galleries, theatres, and creative spaces,
have been strategically established all over the country in response to the rapid growth of cultural
heritage tourism. Come to the 1990s, apart from its traditional roles, which serve as a cultural,
educational and research institutions, museums in Thailand embraced to a new role as a cultural
landmark and heritage touch-point that significantly backing the nation’s cultural heritage tourism. At
the same time, new museums’ philosophies and exhibitions methods have gradually developed
along with the new role of museums. Reached to the late 1990s “new exhibitions representation and
communication approaches” such as multimedia display, site-specific installation, and interactive
exhibits were introduced and realized by several museums in Bangkok. Particularly for museums
opened after the new millennium, interactive museum and exhibition have become a trend of new

museums in Thailand.

Thailand Interactive Museums and Exhibitions in Creative Industry Era
As reported by Kitirianglarp (2015), in 2004, Thaksin Shinawatra’s government initiated a
system to spur the creative economy by establishing the Thailand Creative & Design Center

(TCDC), an organization to support and promote knowledge of the creative economy. A decade
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later, in 2014, Thailand’s creative industry was valued almost 50 billion THB, accounting for around
13% of the country’s gross domestic product (GDP). Currently, as the second economy in Southeast
Asia and creative industry hub of ASEAN (Association of Southeast Asian Nations), museum
developments in Thailand have been taken to a new horizon. Meanwhile, in 2004, according to the
Royal Decree, the Office of Knowledge Management and Development (OKMD) was established to
encourage people to seek develop knowledge and competency in order to create and develop the
quality of minds of the people and youth of the country. Consequently, creative and cultural
industries development have also been highlighted with an establishment of Creative Design Center
and the National Learning Museum Institute to boost creative knowledge development under the
OKMD supervision (OKMD, 2019). From 2000 to present, there are many new museums opening
rapidly under diverse partnerships model, and interestingly, these “new generation museums” are
mostly focus on employing interactive and innovative exhibitions to engage and connect with their
audiences. For instance, opened in 2007, the Museum Siam is one of the leading museums in
Thailand to introduce the “PLEARN” or “Play and Learn” philosophy as the key exhibition

approach to enhance visitor's engagement.

Sources Google images of Thailand Creative and Design Center, Museum Siam, Bangkok Art and Culture Centre.
Figure 2 Thailand Creative and Design Center, Museum Siam, Bangkok Art and Culture Centre.

According to Emeritus Professor Dr. Surapone Virulrak (Founding Director of Museum
Siam), “museums in Thailand have traditionally been storage places for arts and cultural artifacts.
However, in recent years, museums are entering into a new era, digital and multimedia has
assumed an ever-greater presence in museums’ exhibitions” (personal communication, July 13,
2019). New generation museums such as Thailand Creative and Design Center (2004), Museum
Siam (2007), Bangkok Art and Culture Centre (2008), Rattanakosin Exhibition Hall (2010), National
Science Museum’s Science Square (2010), ASEAN Cultural Centre (2015), and King Rama IX

Museum (expected 2019) are no longer traditional show-and-tell spaces. Innovations in digital
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technology and interactive exhibitions with multi-layers of interactions have attentively designed to
transform visitors’ expectations of their museum adventure. New interactive exhibitions approach
such as interactive museum display case, multi-touch scanner table, augmented reality (AR) and
virtual reality (VR) technology, flexible context-management-system (CMS) and digital installations

are, at the moment, strategically design and implemented by interactive museums in Thailand.

Sources Google images of Rattanakosin Exhibition Hall, National Science Museum’s Science Square, ASEAN

Cultural Centre

Figure 3 Rattanakosin Exhibition Hall, National Science Museum’s Science Square, ASEAN Cultural

Centre

In brief, over the last two decades, the digitally enhanced visual narrative and space have
been introduced and practices by new museums in Thailand. Digital technologies are often brought
into these museums as an innovative gimmick attempting to attract diverse groups of audiences,
particularly toward younger audiences. As concluded by Emeritus Professor Dr. Surapone Virulrak,
“museums with interactive exhibitions provide a new experience for their visitors in a positive and fun
ways. They become a great place for visitors to spend time with family and friends” (personal

communication, July 13, 2019).
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Sources Google images of Interactive exhibitions at Thailand Creative and Design Center, Museum Siam,

Bangkok Art and Culture Centre.

Figure 4 Interactive exhibitions at Thailand Creative and Design Center, Museum Siam, Bangkok Art

and Culture Centre.

Literary, interactive exhibitions blurred and blended the fine line between education and
entertainment experience in a dynamic way. Through the multi-sensory medium, interactive
exhibitions engage and connect audiences’ participation by combining innovative formats and
playful programs. For instance, the Museum Siam’s exhibition on “Gender lllumination 2018”
highlights the nation's diverse LGBT community through highly interactive installations comprising of
multimedia. ASEAN Cultural Centre employed AR and VR interactive and technological display for
its 6 galleries to exhibit information of ASEAN arts and culture. Meanwhile, as an interactive self-
learning museum with state-of-the-art 4-D multimedia technology, Rattanakosin Exhibition Hall

exhibiting stories in many aspects of Bangkok city through five senses interactive approaches.

Sources Google images of Interactive exhibitions at Rattanakosin Exhibition Hall, National Science Museum’s

Science Square, and ASEAN Cultural Centre.

Figure 5 Interactive exhibitions at Rattanakosin Exhibition Hall, National Science Museum’s Science

Square, and ASEAN Cultural Centre.
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In brief, new generation museums in Thailand are increasingly employing interactive exhibits
as a way to increase younger audience engagement. And the result seems reasonably promising.
These day, among the capital cities in Southeast Asia, Bangkok is transformed into a creative city
with a promising number of interactive museums. Foreseen future, under the Thailand 4.0 innovative
society development framework, more interactive museums for different groups of audiences, no

doubt will be an important agenda on the nation’s new museums expansion.

Interactive Museums and Exhibitions’ Challenges and Opportunities

With the emergence of new technologies and new media, museums have been attempting
to further develop the form and content of their exhibits and installations in order to meet the visitor's
evermore demanding requirements (Zheng et al., 2005). Therefore, in recent years, a trend of
transforming permanent exhibition display into an interactive exhibition has shifted the global
museum practices. Digital technologies and social media are spreading throughout the museum
environment. For new generation museums, exhibitions have moved away from the passive display
to dynamic edutainment installation. Immersive and interactive exhibitions with a touch of the latest
digital technology have become a very important feature of museography in the 21° century.

According to Mark Walhimer (2008), an interactive museum and its exhibitions are not only
an event “occurring between a push button interactive” between the participants. It actually requires
"open-ended" or "branching outcomes". Literally, interactive museums and its exhibitions focus on
the visitor experience, through facilitating the audience to investigate, they engage and understand
the exhibitions through the freedom to create and explore. Thusly, an interactive museum's key
mission needs to be creating interactive exhibits that can spark creativity, encourage social
interaction, and inspire self-learning. Currently, in term of interactive technology development,
several museums in Thailand seem able to grow along with the emergence of new digital
technology in contemporary museum environments. However, on management and administrative
aspects, the biggest challenge for interactive museums in Thailand now is; how to increase
opportunities for interactivity and simulated inspiration of self-learning experiences for their “visitors”
that is also a “creators” and “users”. According to Emeritus Professor Dr. Surapone Virulrak, to
motivate audiences and stimulate their interests to the “age of participatory museum" is still
considered a new concept in Thailand (personal communication, July 13, 2019). Therefore, for
interactive museum practitioners, there are still a lot of works that needs to be done, especially on

museum communication, educational programs, and community engagement activities. Meanwhile,
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to become an effective “engaging museum", a new approach to interactive exhibitions also needed
a refresher in order to foster higher-level audience engagement and interaction. Furthermore, social
media’s interactive activities are another aspect of interactive exhibitions that museums in Thailand
cannot afford to oversight.

Kueh (2016), in the digital era, visitors nowadays want to connect with the museum and with
other visitors on a more personal level, cultivating a community that is uniquely connected in the
digital world is something that was never possible before the widespread of social media sharing
and other enabling technologies. For museums in Thailand, in term of “social media interactive
engagement”, there is still a large room for improvement. Apart from the conventional digital platform
such as an official website, many museums did not have an effective engaging social media to
reach and establish their community. Although many museums operating their social and marketing
communication on Facebook, YouTube channel, and Twitter, it remains only at the "post and share"
dimension. A mature dynamic virtual museum community has yet been fully developed by many
museums in Thailand.

In 2017, under the initiative of Thailand 4.0 development blueprint, the Ministry of Culture
launched an online 3-D “Smart Museum” project to make 41 national museums’ 40,000 collections
available online (Phataranawik, 2017). According to the Culture Minister, Veera Rojpojanarat, via AR
and VR interactive technology, the “Smart Museum,” pilot project aims to draw younger audiences’
participants into the conservation and promotion of traditional arts and culture. Svasti (2017), the
“Smart Museum” is a creative project in response to demands for information on art and culture and
to raise public awareness of national heritage and Thai-ness in different aspects, and leading to
sustainable social and cultural development. Hopefully, through this innovative initiation, will able to
expand the horizon of an online platform for museums in Thailand, and subsequently develop a new

and dynamic virtual museum community in the near future.

Conclusion

Arnold and Griffiths (2007), interactive storytelling and gaming technologies have great
edutainment potential for engaging visitors with museum exhibitions. From hands-on interactive to
touch screen digital displays, interactive approach has become a very important component for
museums exhibitions. As known by museum practitioners, current visitors frequently address being

more engaged with the museum’s exhibit when they have given the opportunities to have more
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participation during their visits. Thusly, interactive museums and exhibitions have gradually changed
the contemporary museography practice. At the same time, the participatory museum with new
creative approaches to involve their audiences will be another global trend that sifting the museum
environment.

Towards the innovation of the museum’s exhibition in Thailand, there are still many aspects
that need to be improved and enhanced. Apart from the museums discussed above, due to various
reasons, the application of the interactive display design is still not widely used as an exhibition
approaches by most of the museums in Thailand. Under the framework of creative industries,
sustainable development of museums will definitely be related to specialize in the innovative use of
new media and technology. Thusly, new media museology and museography, no doubt will
become the biggest challenge and an opportunity for many museums in Thailand in the future.
Meanwhile, on digital humanity development aspect, without a strong digital platform such as
“Museums in Short”, “Heritage in Motion” and etc., it also limited the museums in Thailand and
Southeast Asian region to establish a substantial digital network and archive. Therefore, to establish
an online regional museum platform might be a workable solution to support the ASEAN’s museum
development from more integrated perspectives.

By and large, the museum’s practitioners nowadays realized the important and positive
impacts of using an interactive exhibition as a creative method to engage their audiences in a more
exciting way. It is expected that the practice of interactive museums and exhibitions will be more
widely applied by museums in Thailand in order to draw the attractiveness of the future generations
in appreciation of the national cultural heritage, and benefits the nation’s creative industry

sustainable development.
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Abstract

The research objective was to study and analyze the space contesting for ideology
representation by new actors in a Thai-Laos border school in Chiangkhong, Chiang Rai Province.
Baan Rim Khong School (Pseudonym) was chosen for this research using empirical phenomenology
approach. Data were collected from (1) reviews of documents including school’s curriculum,
institutional annual reports, and policies regarding education in the border area; (2) semi-structured
interviews with school’s Vice-Principal, teachers, and actors; and (3) observations of physical artifacts
of the school, classrooms, routine activities in morning ceremony, as well as other special activities.
Results of the study revealed that within the past decade, Baan Rim Khong School had seen actors
from more than 30 organizations, at least six of which were from local-level organizations that
continuously exerting their influences. These new actors have contested in the space of influence held
by school's administrators and teachers as well as official and hidden curriculum in order to
representation ideologies among the students. Ruk Chiangkhong Group and Amphor Chiangkhong
Office were able to contest and occupy mostly significant space of influence. Nevertheless, every
organization similarly encountered challenges with regards to school’s culture as well as its own
internal factors affecting the ability to contest and expand its influences. These internal factors related

to the organization’s authority and capital resources.

Keywords: Chiangkhong / Ideology representation / Border school / Official curriculum /
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Introduction

School is a strategic unit in the mechanism employed by modern state in constructing and
guiding the desired ideology among its citizens toward common culture, ideas, beliefs, and values.
Desired ideology is achieved through school’s culture, official curriculum, hidden curriculum, school’s
policies, and course content (Banks, 2010, p. 22). According to Althusser (1969), school is the most
important mechanism for ideology representation by the government. Only school can bring children
of all social classes to be educated and trained together for a number of years so that they are
equipped with life skills. At the same time, they are instilled with ideology desired by the nation both
directly and indirectly (Althusser, 1969, p. 231).

In Thailand, schools have been used in dissolving unique background identification and
creating shared memory and imagination for the people so that they identify themselves as only
belonging to one culture and as part of the greater unity. Thus, stability and development of the country
could result in the direction dictated by the nation-state (Buadaeng, 2007, p. 135). This similar attempt
exists in the border area of Thailand and Laos in Amphor Chiangkhong, Chiang Rai Province. Schools
in this area serve as the mechanism for the Thai Government to unite the people of Chiangkhong so
that they become seamlessly part of Thailand. Since the Royal Statute for Elementary Education of
1921 (Royal Thai Government Gazette, 1921, p. 605), schools have been established in Amphor
Chiangkhong to educate people in this border area. The education helps them to develop both
reading and writing skills in Thai; realize responsibilities of an honored Thai citizen; as well as gain
knowledge about geography, topology, and history of Thailand. These goals of education became
even more evident when the Royal Statute officially came into effect in 1935 making it mandatory for
all citizens to enter educational system at the age of eight and receive the minimum elementary
education until close to 15 years of age.

At the same time, national state of 1921 uses schools as the mechanism to gain control over
space of influence to represent the ideology previously belonging to the indigenous community,
including religion. Governmental management system and supervision encompass curriculum as well
as learning format and pedagogy (Siwarom, 2008, p. 86). Uncontested control continued until
educational reform in 1999 also with new royal statute allowing citizens, families, organizations in
private sector, communities, local organizations, local governments, as well as occupational, religious,
commercial, and other social institutions to participate in the design of education (Royal Thai

Government Gazette, 1999, p. 4). As a result, the ideology in education has shifted from promoting
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stability and unity of the nation to focus on the harmony of the citizens with their locality and cultural
background. The trend in globalization also has pertinent effects on border schools which are
regarded as strategic units for local, national, and international organizations to contest for space of
influence in represent the ideology suitable for these geographical areas. Research studies by
Khieochan (2011) and Arunotai et al. (2013) indicate that globalization makes border schools the zone
of exception, providing opportunities for these organizations at various levels and their ideology actors
to seek space of influence as well as opportune time and situations to increase their involvement in
schools.

As for Baan Rim Khong School in Amphor Chiangkhong, Chiang Rai, it has been regarded
as a prime strategic unit used by the government for ideology representation in the border area of
Thailand and Laos. Established in 1963, this public school has provided education and preparation
for the local citizens with knowledge and skills necessary to secure a job, sustainable living, or more
advanced education in accordance with the country’s economic and governmental plans. This
mission continued until 1999 when the government changed educational policies and opened its door
to external actors, for example, individual, family, community, community organization, local
administration, private organization, Association of professional, religion, establishment and other
social sections to participate in education management and wanted to develop the border areas into
special economic zone by 2015. As a result, this made the school became Zone of exception. Itis a
challenge opportunity for actors in local level, nation level and international level to contest in school
space for passing on citizenship ideology. Due to these changes, Baan Rim Khong School opened
up both official and hidden curriculum to contributions by new actors of both government and non-
government organizations at various levels. Their contributions to represent the ideology become
ingrained in the students’ experiences and their way of life for good.

Therefore, this article is aimed at uncovering the contestation among new actors at Baan Rim
Khong School, particularly at the Thai-Laos border in Amphor Chiangkhong, Chiang Rai Province.
Further, the author wishes to argue and demonstrate that schools, especially in the border areas, are
the mechanism for ideology represent for not only the nation-state but also for contesting actors

targeting at the young generations.

Objectives
To analyze the space contestation for ideology representation by new actors in a Thai-Laos

border school in Chiangkhong, Chiang Rai Province
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School and Ideology Representation

For this study, the author reviewed literature relating to ideology representation in the school
system. To begin with, Althusser (1969), a French philosopher proposed that ideology is the system
of representation through images, imaginations, myths, ideas, and concepts, depending on situations.
The most important mechanism for ideology representation for modern states is schools. This is
because schools bring together young children of all social classes to be educated and nurtured for
a number of years. They learn life skills as well as are instilled with ideology directly and indirectly
(Althusser, 1969, p. 231). This proposal is in line with that of an American educator Apply (2013). He
offered that ideology is the system of thoughts and beliefs that serve as the foundation for behaviors
and social values. Schools are the social unit that allow ideology to be transferred. Further, schools
allow politics to play out where contestation exists among the classes, ethnicities, genders, and
religious groups. Such contestation determines whose knowledge is most deserving and valuable for
education and would be instilled in the experiences and lives of students for good (Apple, 2013).
Thus, schools not only serve as the place where government’s authority and discourse take place but
also become contestation arena where actors fight to have their ideas, beliefs, and cultures
represented, as delineated as follow.

Official Curriculum

Official curriculum is the space of influence managed to represent cohesive systematic
ideology. Curriculum not only guides academic development but also implies ideology that benefits
classes of people with regard to political, economic, social, and cultural dominance. These are
reflected in (1) curriculum content which transfers culturally shared ideology and memories, having
significant influence on students’ thoughts and opinions as well as their behaviors in school (Apple,
1986 as cite in Thongthew, 1986, p. 33); (2) textbooks which represent ideology in a silent manner
(Apple, 2013, p. 108) by presenting facts and conventional ideas as well as unconventional
alternatives for new knowledge and values that may replace the old (Apple, 1993, p. 57); and
(3) learning and pedagogy serving as primary mechanism in constructing ideology among children
to maintain social norms or to enhance the effectiveness of existing ideology (Althusser, 2014, p. 44)
with teachers determining which knowledge, standards, and rules to be presented in the classroom.

Hidden Curriculum

Hidden curriculum includes lessons not officially taught. However, through exposure every

student sees, feels, and perceives them and these lessons become part of students’ daily life at
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school. Also, untaught lessons are powerful and influential to school’s culture and perspectives of the
students. Many times, hidden curriculum is seen as more important than official curriculum (Banks,
2010, p. 24). Hidden curriculum thus has strategic importance in constructing ideology for students
to realize standards, values, and behaviors simply through consistent schooling for many years
(Apple, 2013, p. 29). The best approach to obscure these aspects of ideology is, surprisingly, to
present them conspicuously because students hardly take notice (Miller et al., 2007, p. 19). According
to Althusser, while children are seeking knowledge and developing various skills in the midst of school
environment, they also learn to abide by the rules and regulations and to behave within supervision of
various constituents assigned for this task (Althusser, 2014, p. 73).

Based on the review of literature, schools serve as important ideological mechanism available
for educating, shaping, and reinforcing ideology through both official and hidden curriculum to result
in internalization by the students. Especially, schools along national border have seen new actors at
local, national, and international levels contesting for space of influence, time, and circumstances
within the schools to represent desired ideology among the students. Whereas, the government as
the primary actor is attempting to control and monitor the transfer of ideology desired by the nation
while limiting the influences of new actors in the schools (Khieochan, 2011; Nawarat, 2012; Arunotai

et al., 2013).

Research Methodology

For this study, the researcher used the empirical phenomenology approach aiming at
interpreting occurrences taken place at school. Analysis was performed to determine whether any
ideclogy or symbolism underlined these occurrences and what it was. The analysis also included
finding relevant answers from those who personally experienced these occurrences in natural setting
(Podhisita, 2016, pp. 177, 191). The researcher gathered data from (1) use of informative documents
including educational policies for the national border areas, school’s curriculum and annual reports;
(2) semi-structured interviews with key informants based on purposive sampling including the school’'s
Vice-Principal, eight teachers, six ideology actors; and (3) observations of physical artificial of the
school, classrooms, routine activities in morning ceremony, as well as other special activities. Data
were collected between August 1%, 2018 and October 31°, 2018.

As the area for the study, the researcher chose Baan Rim Khong School (Pseudonym),
Amphor Chiangkhong in Chiang Rai Province. It is the major secondary/high school of the Amphor

and located on the border across from the town of Houayxay in Bokeo District of Laos. The school is
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open to students having residency in Amphor Chiangkhong and others nearby as well as from areas
in the neighboring country. There is no restriction based on ethnicity or nationality. The school also
invites actors in the Thai-Laos border area to participate in the design of both official and hidden
curriculum to represent the ideology for the young generations to respond to the changes within the
area.

Qualitative data analysis was performed. This process performed including data organization,
coding, data display, conclusion, and interpretation (Podhisita, 2016, pp. 340-372). The researcher
also employed methodological triangulation to evaluate the validity of the data. In presenting the
research results, the author used alias names for the participating school as well as for the
interviewees to maintain privacy and confidentiality of all participants according to the approval of the
Institutional Review Board at Chiang Mai University with certificate of approval (COA) No. 034/61
CMUREC No. 61039 dated July 24", 2018,

Results

1. New actors at Baan Rim Khong School, Thai-Laos border

Baan Rim Khong School has engaged in ideology representation for the people in the border
area since 1963. The nation-state has the dominance in determining curriculum requirements which
provide common framework for all schools. Students should achieve similar knowledge outcomes as
prescribed by the government. These outcomes also include loyalty to the Nation, the Religion, and
the King for public security and unity of the state (Buadaeng, 2007, p. 135). Until educational reform
in 1997, the government started to loosen its control and invite actors to contest in the curriculum
design and development to respond to the varying needs and issues within each community (Royal
Thai Government Gazette, 1999, p. 6). Further, the government’s policies to develop areas along the
border into special economic zones in the year 2015 also make the border areas zone of exception.
As a result, new actors from all levels (local, national, and international) are now present in the border
areas. Under these circumstances, schools have been opened up by state to the contributions from
these actors whose ideologies are diverse. Contestation ensues to occupy space of influence, time,
and situations where and when they can represent their ideologies (Arunotai et al., 2013, p. 10).

For the reasons and factors described above, in the past decade (2008-2018) Baan Rim
Khong School has engaged with actors from more than 30 organizations at many levels. They can be
categorized into two groups: (1) government actors such as from national governmental units and

departments, ministries, local government offices, local police department of Chiangkhong, Amphor



MFU Connexion, 8(2) || page 93

Chiangkhong Office, community organization, custom office, immigration office, and many units that
promote national security. These government actors share similar ideology favoring government
control and policies; stability of the nation, religion, and royal institution; tourism promotion and
development; commercial development and investment and (2) non-government actors such as from
Ruk Chiangkhong Group, Child Right Protection Center Chiangkhong, Kiang Rim Khong Group,
Center for Girls, local communities and their leaders. Most of these actors endorse human rights and
wellbeing, children’s rights, rights of the community, and development of local economy (Somchai
[Pseudonym], 2018)

At the local level, there were actors from the following organizations and groups that had
ongoing presence at Baan Rim Khong School especially after this area had been declared special
economic zone: (1) Amphor Chiangkhong Office - It is a district office responsible for promoting and
supporting national government’s policies regarding various development initiatives to improve the
area. For instance, Chiangkhong the star is an initiative to support the development of this area to
become part of the special economic zone (Chamnan [Pseudonym], 2018). (2) Wiang Subdistrict
Municipal Office - It is tasked with improving the foundation of the community to promote tourism,
develop human resources, and promote local arts and cultures (Aurathai [Pseudonym], 2018). (3)
Community Group of Baan Jo-Go - This group works collaboratively with other governmental units to
provide supports and promote the wellbeing of local residents. The group also takes part in educating
children and youths in the community so that they are knowledgeable about changes in the
community (Somnuek [Pseudonym], 2018). (4) Ruk Chiangkhong Group - The works of this social
services group is in relations to the Mekong river and also monitoring the side effects of area
development on the environment, society, and community. Their philosophy is to “Respect for nature.
Believe in humanity justice.” Their knowledge of the community serves as the tool to help in developing
local youths so they achieve personal growth, value their heritage, and together become the joining
force to improve their community (Wirat [Pseudonym], 2018). (5) Kiang Rim Khong Group - This non-
government organization is responsible for educating the public about sexual wellbeing and health,
non-discriminatory treatment of HIV patients, unplanned pregnancy, and creating safe environment
for children to share and learn about sex (Somporn [Pseudonym], 2018). Lastly, (6) Child Right
Protection Center Chiangkhong - Also a non-government organization, its goal is to protect young girls

from human trafficking and child labor, to promote education among at-risk teens to improve their
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quality of life, as well as to provide assistance for children who are victims of abuse (Saerirak
[Pseudonym], 2018).

The entrance and presence of new actors has led Baan Rim Khong School to having more
diverse ideologies despite the differences and contradictions among them. These ideologies,
however, all reflect the current circumstances in Amphor Chiangkhong, Chiang Rai. As McLaran
(1998) stated, schools should reflect the history and economy, represent human nature and needs,
as well as be the voice of the community with careful consideration to its specific context (McLaran,
1998, pp. 453-459). Therefore, Baan Rim Khong School has become the location where ideologies
play out in @ manner that fuses authority and politics. The goal is to achieve dominance and receive
acceptance among people of different classes. That way the sense of cooperation and commitment
can result and compliance to the ideology is possible through the atmosphere of education,
curriculum, lessons, as well as learning and teaching format. Also, students may become accustomed
to the vital process of the social system and structure (Gramsci, 1971, p. 527). However, the ability of
these new actors to dominate space of influence in representing the ideology in the school system
depends on the format and approach used by each organization. This issue will be discussed next.

2. Space contestation for Ideology Representation in a Border School

In contesting for the space of influence to represent the ideology among students and to instill
in their experiences and lifestyle, new actors have to confront the major actor, the government. The
national government always has had the authority to control and direct school administrators,
teachers, curriculum, lessons, culture of the school, as well as hidden curriculum. Therefore, new
actors must devise sophisticated techniques and approach to occupy the space of influence as
described in the following.

The Contestation in administrators and teachers space

Administrators and teachers have important leadership roles in the school system. They are
trained professionals capable of organization, dissemination, and creating commitment to ideas and
ideology that guide the lives of students, allowing them to carry on the culture (Nawarat, 2008, p. 81;
Siwarom, 2008, p. 102). In the school’s organizational structure, administrators and teachers thus can
influence the role and accessibility of the new actors. This notion is in line with Sharp’s (2017)
suggestion which stated that school's administrators and teachers are the center of power in
determining students’ daily activities, deciding what knowledge is worthwhile, and guiding interactions

with standard rules and regulations for the school and in the classroom (Sharp, 2017).
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Developing informal relationship is an approach used by new actors to win over administrators
and teachers. Most of the actors are from local organizations also having their leaders as alumni of
Baan Rim Khong School. Though, this is not the case for the head of Amphor Chiangkhong Office
and Kiang Rim Khong Group. Therefore, for most organizations informal relationships can be easily
developed. For instance, the President of Ruk Chiangkhong Group reported that “...we started to be
seriously involved with the school when Mr.Nitad (former School’s Principal) was there. I've known
him from Chiang Mai University. He started there before | did. | consider him my elder brother. Also,
we are from the same hometown. We spent some time together to know each other’s personalities...a
while back my other friend was also Vice-Principal. He also went to Chiang Mai University and
graduated with Industrial Degree. We went to the same high school and graduated together...we
always talked about how we can help each other in our jobs...” (Wirat [Pseudonym], 2018). Personal
relationship was similarly reported by the Mayor of Wiang Subdistrict Municipal Office, “...I'm an
alumni of the school so | provide support for the different projects that the school has...the Vice-
Principal and teachers who are close friends generally make the contact...” (Aurathai [Pseudonym],
2018). These comments illustrate how personal relationship serves as the basis actors use to expand
into space of influence such as other teachers and eventually to reach the students in the school.
However, there is limitation to this approach. The exclusive access or relationship would diminish
when the personal contacts whether administrators or teachers relocated or retired (Somnuek
[Pseudonym], 2018).

For those actors without similar personal network or relationship, they often take a more formal
approach, for instance, by having a meeting to directly discuss with the administrators and teachers
or find opportunities at meetings at other community functions to do the same. Amphor Chiangkhong
Office provides good example for the implementation of this approach. At the monthly meeting for the
area’s governmental units is when discussion takes place to convince and provide directions to the
school's administrators and teachers (Chamnan [Pseudonym], 2018; Somchai [alias], 2018). In the
case of Kiang Rim Khong Group which is a non-government organization, its representative formally
meets and discuss with administrators and teachers, “...through meeting, we may develop mutual
understanding with the administrators and teachers. From our discussion, we can explain that some
problems are shared by more than one party. Everybody has to take part in protecting our children
including the administrators. We are responsible for creating that understanding and try to adjust

the attitude...” (Somporn [Pseudonym], 2018).
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Another means of building formal relationship is through agreement with memorandum of
understanding (MOU). The MOU provides assurance and credibility for the new actors. Examples
include MOUs between Baan Rim Khong School and many actors such as Ruuk Chiangkhong Group,
Child Right Protection Center Chiangkhong, Wiang Subdistrict Municipal Office (Somchai
[Pseudonym], 2018; Wirat [Pseudonym], 2018; Seriruk Pseudonym], 2018).

The explanations above show the effort of new actors in contesting for space of influence, in
this case the school’'s administrators and teachers, in order to gain access and become internal
members of the school. By having this status, the attitude toward the actors is likely positive.
Consequently, these actors will have a greater chance of maintaining their presence and proceeding
to gain control over other important space of influence including official and hidden curriculum.

The contestation in official curriculum space

Most of the official curriculum (around 70%) is controlled by the government, leaving only
limited flexibility in the curriculum. The government’'s control as reflected in the official curriculum is in
response to the needs of the majority of the population and to benefit them in terms of poalitical,
economic, social, and cultural dominance (Apple, 2013, p. 81). At present, the Thai Government
enforces the common curriculum guidelines for educational foundation as of 2008. The stated
curriculum also guides the primary ideology to be incorporated in the design and development of
foundation courses from elementary school year 1 to the last year of high school. In total, there are 76
leamning standards and 4,330 indicators of commonalities in education management. These
requirements ensure that every student will achieve necessary knowledge and skills for their lives, as
determined by the government (Ministry of Education, 2008, p. 3). The remaining 30% of the
curriculum is open to each individual school to develop additional courses or extracurricular activities
to meet the needs and circumstances of the space. For the first three years of high school (year 1-3),
no more than 240 hours of additional courses/activities per academic year is allowed. For the last
three years of high school (year 4-6), no more than 1,680 hours for all these three years is allowed.
Curriculum specific to the localities, curriculum pertaining to special economic zone in the border
area, and curriculum regarding the study of ASEAN are some examples of acceptable additional
courses for that 30% (Ministry of Education, 2008, p. 23). Both required foundation courses and
additional courses (as decided by each individual school) together then determine the requirements

of the school and guide class scheduling.
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Based on analysis in the space of official curriculum, it was found that only two organizations
were able to exert their influences — Ruk Chiangkhong Group and Amphor Chiangkhong Office. Their
ideologies are represented in the curriculum specific to the localities and curriculum pertaining to
special economic zone in the border area (i.e., courses designed specifically to respond to the needs
and circumstances of Chiangkhong). Examples include Local History, Cultural Ecology, Strategic
Development of Chiangkhong: Dual-Format City, Strategic Development for Amphor with Creative
Initiative, Community Rights, and Border-Commerce Economy. These courses were developed for
the curriculum during 2016-2017. It was the period when the government came out with the policies
to develop the border area of Chiangkhong into special economic zone. Around the same time, it was
when the local civic groups voiced their concerns about the consequences of this economic
development. Hence, the school felt the needs to adjust its curriculum to respond to the changes
within the area. As one teacher reported “... The school wants to work with other units in managing
the education for students. There’s no consensus on what the outcomes should be in developing
the students as individuals. There're always conflicts. The government wants the products to be a
certain way. Hospital wants another. Businesses yet want people who know business. So, these
constituents must come together to help making the best adjustments so the future is guaranteed...”
(Saowaluck [Pseudonym], 2018). Accordingly, actors from the two organizations (Ruk Chiangkhong
Group and Amphor Chiangkhong Office) were given opportunities to participate in the design and
development of the curriculum. These actors also worked with the administrators and teachers as
internal members of the school until courses were offered starting in 2017 (Somchai [Pseudonym],
2018).

While the foundation courses were prescribed, variability in course content was still observed.
Teachers improvised and revised the content to suit the context and circumstances of Chiangkhong
area; taking into account, for instance, local community, ethnicities, human’s rights, environment, and
special economic zone in border area. Teaching materials, examples of events, class speakers, or
field trips with the new actors, all context-specific, were also used. One teacher supported this
observation, “...we designed our science curriculum so the students can learn about Mae Khong
River and fish species in the area. Students have hands-on experience going to an actual location
to work with the locals and Ruk Chiangkhong Group. Local people were invited as speakers to teach
students and take them to Mae Khong River School. We've continued to do this for some time

now...” (Aunchalee [Pseudonym], 2018). Despite strict control by the nation-state over the curriculum,
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teachers still have some freedom in their pedagogy and course content. Further, opportunities arise
for new actors to contribute to the curriculum and exert their influence in representing the ideology in
school. Though, not every organization and its actors gets such opportunities. Only those with good
relationship with the teachers and valuable expertise would be extended the invitations and
opportunities.

Actors from other organizations could not accomplish what Ruk Chiangkhong Group and
Amphor Chiangkhong Office had in the space of official curriculum. Instead, they may be invited to
speak occasionally at meetings, weekly workshops, or weekend special group workshops. Thus, not
all actors from every organization were able to compete for the space of official curriculum. This space
of influence is restricted by regulations, laws, and scheduling and requires special resources to
access. Once gained access, how to maintain it and expand the influence into the future still depends
on whether needs for the chosen ideology continues. Administrators and teachers are the decision
makers and can always modify certain part of the curriculum at their discretion.

The contestation in hidden curriculum space

Each eight-hour school day is spent in classes to fulfill the school’s overall curriculum of which
official curriculum is a part of. In addition to this daily academic routine, students are also educated
by the hidden curriculum. Through their senses, students are exposed to the various clues within the
school system; its atmosphere and environment, symbols, mottos, daily activities in morning
ceremony, rules and regulations, school culture, as well as relationships between students, teachers,
and administrators. These clues comprise the hidden curriculum that communicates and educates
the students certain ideologies, values, and attitudes by constant reinforcements (Kentli, 2009, p. 88).
Without realizing it, these ideologies become, in a way forcefully, ingrained in the students’ way of life
such as Wai (Thai greeting), paying respect to the Royal family and social norm. Therefore, hidden
curriculum is another significant space of influence that new actors try to contest for in represent the
ideology among the young generations.

Contestation to gain some control in the hidden curriculum as space of influence partly is the
result from competitions in other space (i.e., administrators and teachers, official curriculum). Hidden
curriculum was presented in the form of physical artificial, symbols, posters, and various mottos
displayed around the buildings and classrooms. From observations of the school’s physical features,
it was found that after the curriculum specific to the localities and curriculum pertaining to special

economic zone in the border area had been developed, physical improvements within the school
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were made. A classroom serving as the center for the study of local history was set up. Another was
designated for the study of special economic zone in border area. Changes were made to names of
the buildings and conference rooms to correspond with the area’s geography. Strategic mottos
relating to Amphor development were posted. Information boards also include educational materials
about Chiangkhong such as history, economic development plan, cultural heritage and sources. The
ideologies represented in the physical evidence mostly belonged to the Ruk Chiangkhong Group and
Amphor Chiangkhong Office as the result of their relationships with the administrators and teachers.
Also, the Memorandum of Understanding (MOU) that these two organizations had with the school
allowed them to engage more in this space. Other organizations had very little of their ideologies
represented in the school’s physical environment.

The hidden curriculum also extends to include daily interactions among the new actors,
administrators, teachers, and student from the beginning to the end of school day. These interactions
may be formal, semi-formal, or informal. For instance, every moming after the national anthem and
related protocols, there would be a meeting routine between the Principal (or assigned teacher) with
students. Topics of the day varied but generally to provide information or to educate about events and
policies relating to the students and the school. Occasionally, information presented may relate to the
developments in the area, special economic zone, local events and activities organized by the
Amphor Chiangkhong Office, Wiang Subdistrict Municipal Office, or the community. What was going
on in the area regarding children and teens’ rights could also be shared during this meeting routine.
From classroom observation of Citizenship and Responsibilities subject, the teacher used Ruk
Chiangkhong Group as an example and how this organization helped to fight for the rights of the
community. Similar works by Child Right Protection Center Chiangkhong and Kiang Rim Khong Group
for the rights of children and women were also mentioned. Class discussion to promote exchange of
ideas was used, allowing especially four female students who were in the care of Child Protective
Center to participate. Other activities were organized at the school to involve students including
school's open-house and events/activities created by such as a private development group to fight
human trafficking, Youth Senate with the support of Wiang Subdistrict Municipal Office, and Amphor
Chiangkhong office. Through interactions, students also learn and absorb ideologies of these actors
without realizing it.

The contestation in the hidden curriculum thus has strategic importance to reach students

and expose them to the ideologies of these actors. How competitive an organization is depends on
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its available resources as related to authority, budget, and network. However, the final outcome
depends on the students themselves who determine how willing they are to accept and internalize the
ideologies presented to them by these organizations and their actors.

3. The challenges in contestation for ideology representation in border school

The new actors encounter challenges as they try to exert their influences at Baan Rim Khong
School. Primarily, it is the cultural framework established by the government which has long-standing
effect and control over school’'s policies, rules and regulations, and daily routines for all members of
the school (Nawarat, 2018, pp. 101-103). It also has significant effect on the status of these actors and
allowable involvements with the school. While government control has become more lax and allowed
increased contributions and diverse ideologies, the government is still dominant in both official and
hidden curriculum. At the same time, the new ideologies presented by the actors can be suppressed.
As a matter of fact, the inferiors may have to succumb to the superior authority and may not be able
to freely maintain their ideology or sense of control (Pipatpen, 2009).

Similarly, school's culture presents the new actors with some challenges that can also
suppress their influence. The school’s culture includes: (1) laws and regulations - these are the
mechanism used by the government to control the routines performed by teachers and students.
Activities created by the actors which may include workshops, exhibitions, and field trips must abide
by the laws and regulations and follow the prescribed protocols. This is in spite of the MOU that has
already been established (Cholakaan [Pseudonym], 2018); (2) academic schedules — classes and
activities are regularly scheduled for each school day, Monday through Friday according to the
government's mandates. At times, the presence and engagement of the actors are seen as
interference and time is wasted on additional activities rather than spent on what was regularly
scheduled. One teacher commented “...activities organized by the outside organizations are in fact
good. Kids get the opportunities to learn new things. But lately, they come too often. We're behind
in the classes. There’re more class materials to learn and teach. Each time we have a special event
means less time in class or changes in class time. It affects many things...” (Witoon [Pseudonym],
2018); and (3) outcome assessment - this is required by the government to ensure that students
achieve the knowledge and quality standards in education. Thus, required curriculum which is
assessed or tested receives primary focus and all others secondary (Na Lee, 2016, pp. 38-39). One
teacher stated “...but | think it is difficult because the Ministry stresses so much on the results of O-

Net exam. The Principal always brings extra stuff for students to learn, on top of what they already
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have to which is a lot. | don’t care about the extra stuff. I'm going to teach the kids what they need
for the exam. If the O-Net results dropped, we'd get scolded...” (Suparb [Pseudonym], 2018).

While actors from either government or non-government organizations all want to contest for
space of influence to represent their ideologies in the school, each of their mission and agenda may
vary. Even with the policies and regulations that allow the new actors to be rather freely involved with
the school since 1999, the organization’s mission still dictates the parameter of influence within which
these actors will exert. Especially for a government organization, its strict regulations and particular
mission must be followed as the Mayor of Wiang Subdistrict Municipal Office Explained “...we can
only organize a workshop, helping fo provide support and educate about drugs, AIDS, health,
sports, and so on. We're not involved with the academics, we simply can’t. It's not our responsibility
but the Ministry of Education’s or Regional Educational Services’...” (Aurathai [Pseudonym], 2018).
Similarly for non-government organizations; although they have more flexibility, their mission and
primary goal must still be considered. Further, they may encounter budgetary limitations as some of
them rely on financial assistance from other international non-governmental organizations. Mrs.
Serirak, the President of Child Right Protection Center Chiangkhong said “...we sometimes have
problem with budget because a lot of money is needed. We have expenses with the children we
help, high expenses...we have to seek donations from international non-governmental forganizations
like KNH of Germany, World Childhood Foundation of Sweden, and some from the U.S...” (Serirak
[Pseudonym], 2018). These challenges can affect long-term competitiveness and success in
occupying the space of influence and maintenance of ideology representation in the school.

As described above, the new actors face many challenges from these various factors: (1)
school’s culture especially has long been established by the nation-state. Its effects are still felt today
despite changes in laws and policies. Though, government control has become more lax and allowed
access and contributions from outside actors and (2) internal actor's factors — these factors relate to
authority as well as financial, social, and cultural resources available to the actors. These resources
can determine the ability to compete and expand their influences in the space of official and hidden

curriculum for the representation of ideology.

Discussion and Conclusion
From the study results, it was found that after education reform by the government in 1999
and changes in policies in 2015 to develop border areas into special economic zones, border schools

have become the setting where representation of ideology is implemented. It is where the poalitics in
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knowledge is played out and ideological contest to determine whose knowledge has the most value
for education (Apple, 2013). In the past decade (2008 — 2018), Baan Rim Khong School had seen
new actors from more than 30 organizations, both government and non-government entities. At least
six of these organizations were from local-level organization, continuously exerting their influences.
These organizations and groups included District (i.e., Amphor) Office, Wiang Subdistrict Municipal
Office, Community Group of Baan Jo-Go, Ruk Chiangkhong Group, Kiang Rim Khong Group, and
Child Right Protection Center Chiangkhong. This finding corresponds to that of Khieochan (2011) and
Arunotai et al. (2013). They also found border schools having a variety of ideology actors in three
categories: (1) international non-governmental organization (INGO) — most of them promote human
rights and provide aids to the refugees and immigrants in the border area; (2) national organizations
— these Thai government units are actively involved in the area to promote security for the nation and
citizens; and (3) local organizations — these organizations are based in the border areas including
such as local communities, migrant workers, private development organizations, foundations, social
works. Actors from these organizations try to bargain their way into the school system and to
participate in policies, budgets, curriculum, media development, instructional materials, etc. It is
evident that border schools serve as the mechanism not only for the nation-state but also for contesting
actors at various levels in representation of ideology. The goal is to achieve dominance and receive
acceptance among people of different classes. That way the sense of cooperation and commitment
can result and compliance to the ideology is possible through the atmosphere of education,
curriculum, lessons, as well as learning and teaching format. Also, students may become accustomed
to the vital process of the social system and structure (Gramsci, 1971, p. 527).

Nevertheless, not all actors succeed in representing the ideology that they endorse. To gain
support and acceptance of their ideology, they must compete for the space of influence including
administrators and teacher as well as official and hidden curriculum. These space are instrumental in
providing repeated exposures for the students on a daily basis and from the entrance to the school
system until graduation. Internalization thus can result in the lives of the students (Apple, 2013, p. 81).
The study findings indicated that Ruk Chiangkhong Group and Amphor Chiangkhong Office were the
new actors that were able to contest and occupy mostly significant space of influence. They were able
to incorporate their ideologies into the school’s curriculum as represented in the teaching and learning
of both foundation and additional courses. These are considered space that significantly influence

perceptions and behaviors of all members of the school (Apple, 1986 as cite in Thongthew, 1986, p.
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33). Further, they were able to contribute in organizing events, special activities, workshops, and
serving as expert speakers, both in-class and outside of the classroom. These two organizations also
were involved in the hidden curriculum and their ideologies were reflected in the physical environment
of the school. Further exposure of their ideologies to the students thus resulted. The key to their
success was the accessibility to the administrators and teachers. As an important space of influence,
administrators and teachers as internal actors have the authority to determine the level of involvement
for actors. There is direct effect on the contestation for other space of influence (i.e., official and hidden
curriculum) as well. The study by Thanosawan and Pornprachatham (2010) similarly stated that
administrators and teachers hold the power to decide the degree of involvement and position of the
new actors.

Other actors including Wiang Subdistrict Municipal Office, Community Group of Baan Jo-Go,
Kiang Rim Khong Group, and Child Right Protection Center Chiangkhong were only occasionally
involved with the school. They helped to organize events, workshops, and other activities in the hours
outside of scheduled classes or provided support in the space within their purviews. Their involvement
depends on authority as well as financial, social, and cultural resources available to the organizations.

Furthermore, the new actors found challenges that come from school’s culture including laws
and regulations, attitudes of administrators and teachers, academic schedules, and outcome
assessment. These factors relating to school’s culture may suppress the ideologies that the actors try
to propose. According to Arphattananon (2013), allowing outside organizations, whose ideologies can
vary greatly, to be involved with the school appears as though diversity in cultures and ideologies is
welcome and accepted without any politics. However, the reality is the nation-state still holds superior
power and control through protocols, rules and regulations, and specified standards. These can
create hindrance and suppress non-mainstream culture and ideology (Arphattananon, 2013, pp. 2-
19). Internal factors are no less challenging. Government organizations have less flexibility as they are
restricted by laws and regulations. While non-government organizations have more flexibility, they
encounter more uncertainty with budget as they are generally funded by donations. This corresponds
to the study by Vungsiriphisal (2014) which indicated that government organizations have authority
and resources to be involved and exert their influences in schools but lack flexibility to have close
contact with the students. Whereas, non-government organizations have flexibility to approach the
target audience and are able to maintain currency with situations, they bear more risks and uncertainty

resulting from reliance on financial support from international non-governmental organizations, non-
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profits, and religious groups. These circumstances affect different organizations differently their work
inside and outside of schools (Vungsiriphisal, 2014, pp. 167-170).

From the study and analysis of the contestation among new actors for space of influence in
representation of ideology in a Thai-Laos border school in Amphor Chiangkhong, Chiang Rai
Province, it can be concluded that border schools serve as the mechanism not only for the nation
state but also for contesting actors in exerting their influences and representing of ideology through
official curriculum, hidden curriculum, and administrators and teachers. The goal is to create
exposures leading to acceptance and internalization among the students and the desired ideology
becomes part of their lives. Nevertheless, students themselves determine the outcomes and whether
to accept or reject the ideologies bestowed upon them. Not every actor will always succeed in gaining
access or control in the space of influence. It also depends on each actor's authority and capital

resources.
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Abstract

This research aimed to study the effectiveness of legal mechanisms that ASEAN uses for
dispute settlement among member states. It studies the principles in which are the related protocols
through ASEAN Charter comparing the mechanism of other international organizations such as
International Court of Justice and World Trade Organization. This is because the dispute parties have
chosen the resolution mechanism of these organizations for settling the disputes instead of the
mechanism of ASEAN. Furthermore, this paper studies role model of the Court of Justice of Europe
Union. Pursuant to those lead to analyze the problems or obstructions that are the causes that
member states deviate from regional mechanism and using other mechanism for settling political,
economic and trade disputes. The expected occurrence is the guidance for effective and practical
ASEAN mechanism on dispute settlement.

It has found that, the existing mechanisms of related protocols show the complex procedure,
the beginning of procedure must be agreed by both parties, short period of time upon the
proceeding. Theses all are the practical problem. Essentially, the enforcement of the adjudication or
decision is ambiguity and abstract. This paper could be recommended to establish specific bureau,

which is permanent and continuous working such a court of justices of ASEAN.

Keywords: Dispute settlement mechanism / ASEAN / Conciliation / ASEAN Way /

ASEAN’s constructive engagement
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“Where not otherwise specifically provided, appropriate dispute settlement mechanism, including
arbitration, shall be established for disputes which concern the interpretation or application of this Charter
and other ASEAN instruments.”
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Abstract

This research is a study of speech acts in the best protest songs of all time. The objectives of
this research are (1) to classify the speech acts which appeared on the protest songs base on
John R. Searle's speech acts theory (1969) (2) to study direct and indirect illocutionary act which
appeared in the protest songs (3) to study what the songs often encourages audiences to do and
what language strategies are used to influence them. The researcher collected a list of 10 protest
songs that were rated on the Rolling Stone website in 2014 as 10 best protest songs of all time. And
all lyrics are taken from the Genius.com. To analyze the protest songs, the utterances from each
song were analyzed. One sentence structure in English was considered as one utterance. It may
contain words, phrases, and clauses as part of it. Besides, the sentence that was repeated in the
chorus of the songs were not counted repeatedly. The results showed that (1) in a total of 180
utterances from ten protest songs, four types of illocutionary acts were found. 84 utterances were
expressives, 67 utterances were representatives, 24 utterances were directives and six utterances
were commissives. The speech acts of expressing opinions, irony and blaming were the three
speech acts most frequently found. They were often used to express the songwriter's emotions
and attitudes towards social events. (2) 87 utterances were the direct illocutionary act and 94
utterances were the indirect illocutionary act. Indirect speech acts were often used in lyrics that
contain the content of social satire or social criticism. (3) most of the protest songs use expressive
speech acts to motivate listeners to be emotionally involved in the event which may lead them to

decide to fight for something by themselves.

Keywords: Speech acts / Direct speech acts / Indirect speech acts / Protest song
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a

ERRG Aatly

Rag

1967

TUnnLEe LEILLING

1. Masters of War Bob Dylan April 24, 1963 May 27, 1963
2. Ohio Crosby, Stills, Nash and May 21, 1970 June 1970

Young
3. For What It's Worth Buffalo Springfield December 5, 1966 December 23, 1966
4. The Times They Are A- Bob Dylan October 24, 1963 1964 (album)
Changin March 8, 1965 (single)
5. Eve of Destruction Barry McGuire July 15, 1965 August 1965
6. Killing in the Name Rage Against the Machine | 1991 November 2, 1992
7. Blowin’ in the Wind Bob Dylan July 9, 1962 August 1963
8. Fortunate Son Creedence Clearwater 1969 September 1969

Revival
9. Hurricane Bob Dylan July 1975 and November 1975

October 24, 1975

10. I-Feel-Like-I'm-Fixin’-to-Die | Country Joe and the Fish July 1967 — September November 1967
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Facebook HeianEjAaRIN 1,387,824 AL Twitter HE{AR1M 806,056 AL LAY Youtube HeaA@NIEN
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5,180,237 Au 4t unaaiiuladAadl application THiaaiTuanlilduuinsdniitene wazdeiinng
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sanfund ltiamauaz ldarasunaiaR s lmadld (About Genius, n.d.)

AENFIATIESUTDYAUASNTALN HT LUN5IAE
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3481919998 mIA NN (Qualitative research) A283579

adla o

89MNLaN419 (Document research)
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sﬁﬂﬁ@LuﬂL‘W@\WN@llLW@QWi@@WﬂLQUi‘ﬁﬁ] Genius.com Imﬂmmm@mﬂua@ﬂm (Utterance) ICETDN

Imm’%wﬂi:Tﬂﬂsluﬂfn:mﬁqnqﬁﬁlqﬂ?zﬂ@ué”wcmﬂ?ziﬂﬂmfmLﬁm (Simple sentence) Uszlgmnausn
(Compound sentence) Uselapmanudeau (Complex sentence) La il selgmmanNTINAINNT DY
(Compound-complex sentence) LIl unilad e deluniiedagA1anadl A1 a aulselomiiu
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Hadeutadunaunisnmzieandy 3 deu douusnidunisdndszinndaunssulumaalseficeniy
WUIAANNTWLNLIIZ NS AUNTINAN Searle (1969) FanALLMIAARAL I9a1UNTINYBY Searle wazine 1
- el o & gm0 = o o a o
nsaAIEIHANNEAauNINTIUERdtAl sz N 1 Rewladaunssu luaruiddaaes Knompramoon
(2018) Sungkaman (2016) A% Khraiboot and Kingkham (2016) unilunsaulunisdne i ifis

d9uf 2 1unisAnedaunssunsnazdaunssnaan lnalduiAnuea Searle (1979) sauiunIgn

2

13945791181 (Mood) vadlselapdauiadly 3 1Uszinn Aa (1) Nna1uenian (Declarative mood) M iive
. P N R 4 4o 4 v v o =

Uquenvizandansdelndanilaizeseslazenilalnafdszanurestszlanazanaldniinannsen

. v dl o dj o a 1 v a o dl v

(2) 41871073 (Interrogative mood) ML an 1A NEIAINTENAzNeE UTLsTauuaTaNal AN 1

WAAYAININ (Question words) ¥t who what where %18+ Us1ngdneuiinszanusioaduiy warlu

'
1% A o

UszlupAninazdaninafanrsesunigAnIu (3) 118143 (Imperative mood) 1 lunsnsefugiuans

v
=X 4 ¥

TWinszvinnisunsetinsdnausiussaAnsauaz i dseaululszTan (Sutherland, 2016. p. 57) Tnerlu
! dy o o o ' v ¥ dl A v dl
aautazidunisgannduiusseudnelanaivuaruiinnuesdsyion uinlaseasrsuazutinnues
Uszloalponudunusiv i Useloaldlasaa31y Declarative mood ieuaniandslndsuiiavisald
TA99a%14 Interrogative mood WannAIANAziadnfiasAuiuiaunssumss wazningiinseasig
dseTaaruniinn llduiusiu faatradu TuilsyTual4as9a%19 Declarative mood WiaqnatlsyasAau
Wy @end Wnding 3ansnd va4 feuAniuazgniiatsaundniudaunssuden WesannuuaAnEes

fJaunssulun1sAnedagAlaaatAausun AN msiuAazinasana lbizunn1edianiise
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AL UARZINAIRIN 5 NGNFAUNTINTDY Searle (1969) :annaNTgazLnnsNszinnngu
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FaunasuyiarnanLang daun 2 dluntsagnislidaunssunsauasiaunssnsenuasdiugavine iy

nadgtinatmunaesnadlszvinsdnlulmnnglunienszdullsadnals

aglualszinniaunssunuluuARINAENN 5 NANTAUNTTNURY Searle
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A1919% 2 agtluatlszinndaunssuinylumastsyiinsusiazmasauunauissnmdannssy

edmina N1SNAN m'iynth NNSNAN | NISNAT | NISNAT 'i'lmu

ANNATY | T WU | udasean | dsznmd | nawAn
1. Masters Of War 2 2 5 19 - 28
2. Ohio 4 2 - - - 6
3. For What It's Worth 6 - - 3 - 9
4. The Times They Are A-Changin' 7 12 - 2 - 21
5. Eve Of Destruction 6 2 - 13 - 21
6. Killing In The Name 1 - 1 4 - 6
7. Blowin' In The Wind - - - 11 - 11
8. Fortunate Son - - - 12 - 12
9. Hurricane 38 - - 12 - 50
10. | Feel Like I'm Fixin' To Die Rag 3 6 - 8 - 17
EREY 67 24 6 84 - 181

1. Masters of War - Bob Dylan (1963)

uninasiililenidninfiansninisnssinzesgiinvseigunanidawnacdesunimiansy

]
=2 == ¥

9 Bob Dylan lH1in1a1eAN1AB97 U89 i sraInuanadaunssn iananfiaaAiainunmala
d1uau 28 Houdn dengdaunssungunisnanuanseansnnigaidudiuau 19 fanAn sesasmnidlu
JAUNTIUNGHUNITNANENWY AU 5 DaLAT ﬁuﬁuﬁﬂuﬁﬁﬂ’f@uﬂ??Nﬂﬁjuﬂﬁﬁ‘ﬂd’vﬁyﬁ’] AU
2 fiRLIAN WATNENNITNAIIAYINGTY AU 2 HaelA

Tuuniwaa Masters of War Htinaualaanislddaungsunisdvaasad lun13aeanaulauas

1 ¥

v Winseminde@an lignéiessaanislifiaarndn “Come, you masters of war” aaniuiilunng

u

' - o = I , A w0 ¥ o a a a o Ay I
tnevenesNniANgANTasusenNsagin (Masters) Aoanissuiluazi@andniansziinn ldgnéied
a9 U “You play with my world Like it's your little toy” 1{11n13s1mHin1snsznae9iiindnimil o

TantidluieuAzeaawITe “A world war can be won, you want me to believe” ilun1aidanatinvize

o dl Y ar dl 1 A o ¥ :/1 o 1 |dl D o, ¥ ] Y o 1
qu1adn “Npnsuen Widwdednarideaur luasasn iy TulildBessa fudalidaunssulungu

NINALAAIBENNINTNIGALUEIAINTauNsTungN BT ufiesANuaAnIANNEEN a1Tunl LaziAuARY8

=

Enanisefloizadesansia wananiinislddaunsaunisuenianluunedauiu “ just want you to

! A o

know / | can see through your masks” gafinglunistnenanmingdaninssinesniseginizesquna

FNWAAUNTINNNTY AaBeialiy “And Il stand over your grave / il I'm sure that you're dead”
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2. Ohio - Crosby, Stills, Nash and Young (1970)
= % o v o v o [ o 091 :/j
AnuansAnaNsnneniufiesAraanunlianuau 6 feaan Tnaliiufiesandn aaniiu
WuUMNaI I ngudaunssuniana1aA AT NINgaluaIu 4 HeeAn uarsasaaniiungy
NNINATTIN AU 2 HaeiA)
Tuusiazviauiiasasaasuninas Ohio Wtaualnanislidaunssungunisnaiaaauaselunig
1 d‘ ¥ [ Qi a g { o K % ¥ dla/ o 1 ]
iwnizesrnavieuwnnisalluduniiamenisalaataassudainAneuazidntinngy saetnatuy
1 1 o ni// a 1 = a aa v 1 « .
nasa19 luduiun AN sgayuduneuazil 4 AwdeTan Ineldulselundn “This summer | hear the
drummin’ / Four dead in Ohio” uazaufiaanislidaunssunisuuziniialunisuendnisasiinog iy
NNINANIUATAANTAEINYNFIBY (Should have been done long ago) uazlddaunssunisnnuiiaiy
nsnsefugiadnAniuatnglsiuzesninatulaeldlseTandn “What if you knew her and found her
dead on the ground? / How can you run when you know?”
3. For What It's Worth - Buffalo Springfield (1966)
= P 9 o ! ! a A ° o °
ANNANNIANHINUINENT HTAUNITUNANNTNA1IANATININNGAT AU 6 DaEAT LAY
909a9N LT UNANNNINAUAADBNA U 3 fiaAT AuIutiiagA N naalIaINUNINAS LHTarN A
9 fingA
a3 For What It's Worth & daunssungunisnanaminassunisuenianizessadludaunin
eI “There's something happening here / But what it is ain't exactly clear” 1lun1sitlatlszifu
Tnansliidayaungiearntuiinistinauslnauniniaunssuns@and [ “There's a man with a gun
over there / Telling me | got to beware” HIUNAUARN1INTLN1BBIA19997 M A INFULIS (There's a
man with a gun) antiulunieunidureiatusiaz BudaansuanianumndiugaulUiunisuenian
el I3z Taiadn “I think it's time we stop” NLWN9E191199AIAEUE AR THTUUIIUANT]
4. The Times They Are A-Changin' - Bob Dylan (1963)
= b % o v o b % o A Y o U
AMNNMIANEIaINIsnnentintAtaanuiliauau 21 fiauan wudninaslddaunssungu
NINaRTINNINAgATINA1MIU 12 HatAi 1a9auiIuNgNNIINAIIAINATIATUY 7 HatAT LAY
NANNINAUAAIBBNATUIU 2 HBLIAT
. . Y o 1 1 dglo dl d’ 1 v
The Times They Are A-Changin' lddaunssungunisnaamiinInngasanudniunisld

’T’Quﬂﬁllﬂ’]ﬁ?ﬁ/\‘i/ﬂ’]?“ﬂ’ﬂgﬁ/“mluﬂ%‘ﬁ\iWJ”IN’&LLEL@WNL‘]j’ﬁ)ill’]ﬂ waliineienszinnisusetered i

2

o

aztingualuunnas faat1adu nshsanaulasesdauliiteniuiuanulasuulaannngsay
AT “Come gather 'round people, wherever you roam / And admit that the waters around you have
grown / And accept it that soon you'll be drenched to the bone” anniulddaunssunisuanian i

n17uduedamiaasy W “And there’s no tellin' who that it's namin' / For the loser now will be later to
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win For the times they are a-changin” ilunisuendnlidaunsoilassnduliidnlasasiudausvizoud

1
b

Anvsufuianananadugruslfidananlasuulachl vasfmudaunssuniameungnlimeian

2
B
wangundnisnlasunlasinddinunnniuiassduilscluaina1a91 “The battle outside ragin' /
Will soon shake your windows and rattle your walls / For the times they are a-changin"™

5. Eve of Destruction - Barry McGuire (1965)

= % o % ¥ ° A Y o 1 U

annsAnEaINnsnnentiaaAtaanun 1 21 faaAn wudainislddaunssungunisnana
LaRIRaNNINNGAS U 13 HaeA1 9a9auHIUNANNITNANNANNATIRIUIU 6 HBUAT UATEATINE
ABAUNITNNGNNIINAINTUIAUIU 2 fiaeiAn

\Wad Eve of Destruction HlauaLmnastinunigidaunssungunisnanauesaiedeans iy
v v Y & dl A 6 1 ] 1 KR e‘d‘ a o y o dl o o A
dagialiinizaesnvisemenisalsng  lu nasadamnnsdninafulandensdueeniniqall
A9ATINNUEREAN91 The eastern world it is explodin' / Violence flarin', bullets loadin' 39871<9aa LAY
N9AAUNINENTNIANTANFN ] 2a9E{usierinuniglddaunssunisuanapINARLIL W “This whole

i~ OSSNl Y o A d' 2 Yy D -

crazy world is just too frustratin” uazlddaunssunismeuiaineuligeiuiaznseutinnegune
YBNAIATIN LTU “If the button is pushed, there's no running away / There'll be no one to save with the

. . 2§y = Y, Yo =R o oy 4y ° o .
world in a grave ?Qﬂﬂﬁimqquﬂ??llﬂq?ﬂqﬂLW@ﬂﬁzﬁ]’uaW\ﬂV?Ugﬂ\iﬁﬂmHLLmﬂmﬁﬂ\iﬂqﬁuqmu@mu Can't

R4

you see the fears that I'm feeling today?” {lunnsangWed3anduimaaaiumise |l aaufinauss
ﬁy\iﬁﬂﬂEﬁ’mﬂ%‘lﬁﬂﬂ%ﬂﬁiﬂ?tﬁﬂﬁiﬂgﬂﬁﬂﬁﬂﬂﬂ?ﬂhﬁ@ “The poundin' of the drums, the pride and
disgrace / You can bury your dead, but don't leave a trace/ Hate your next-door-neighbour, but don't
forget to say grace”

6. Killing In the Name - Rage against the Machine (1992)

AINNsANEAINsInantiatAeanun li|auIu 6 fiaaan wudiinislEdaunssungunIINan
mea@ﬂu’mﬁzgmﬂ%ﬁmu 4 fiagAn 1a9aeNTuNguN1INA1IANNATIA WY 1 HatiA uazgafinane
FAUNTTNNGNNIINANENAUIIULU 1 DREAT

a4 Killing In The Name tintaualaalddaunssungunisnanauansaanlunisidanduayaiil
nansiaasineai draguussiueuliadusindu I nsusesinglode ussnanan9n | el
sauieilunisuansansunl mm}?ﬁﬂmmE’;LuﬁiqmuﬁqLﬁuﬂyﬁmimzﬁﬁmmﬂﬁm ALY “Some
of those that work forces, are the same that burn crosses” / “You justify those that died / By wearing
the badge, they're the chosen whites” au 9l n19a T untsnszfugAeliiinaangdnasn

1 v 1 1 1
siafinu@emaiinglidanauitu “Now you do what they told ya” ifluednauvialusinyinauniguen

Aanenszinueeeefiiiudaaciie aeidaninuianaarunsonn liglenseminniananseyinman
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%

Fquanlnerinuiaunssunisgme “Fuck

49

09// a % % o v 1 1 1 0 t:ll
mﬂuuﬂmmﬂmﬂm?ﬂizmmmmmqLmemwziummml
you, | won't do what you tell me”

7. Blowin' in the Wind - Bob Dylan (1962)
=S U o v o v o 1 Y o 1
ANNATANHIAINT DAL ANRANNILARUIN 11 BatIA Wm’uﬂumﬂmrmuﬂﬁuﬂqm
NNINANILAANRANTININA

wastidunisigualasldlsslapanuinauazianns Inausaziselaniul Gl ianunay

1
el o [

TilasuiseuusiadauidunisuBaumauiubesaisameanisainniaailulsviaues ludo i
WunisgnamenaisuninnaianiinAnueiusialldedils Tanudraransmantiuuelifoadaunssy
nsuansANAnminresAatiulasiunsdaadnisnseinduligniesiinistuludann foatnauy
“Yes, and how many times must the cannonballs fly before they're forever banned?” N un19dund
nensennTesiguIaanigamEni unsdindaninasnsIuEng 7 1se “Yes, and how many years can a

. . g ’ o a v ] dJ = P
mountain exist before it is washed to the sea? Lﬂum?LL@MHNN@QLL@:VI ﬂummm;ﬂummmmﬂﬂmﬁ
LiNddlanseglfnaenluufiuvdnndniuisiesdnumzmeameia

8. Fortunate Son - Creedence Clearwater Revival (1969)

=2 ¥ o ¥ o ¥ o oA Y o

ann1sANEIaINIsnnentiatAtaaninliaiuon 12 feaAn wudainislidaunssy
NANNITNANIUAPNDENTIIVNA

Tumasiiiaualaslidaunssungunisnanquaasaandaiunisuansatsuninonuianuas

=

ANARLILANY 7 229 ustelnelEdaunssnunisuansa N ARt TSR AR lunTsasfiauledsnn

¥
a

dl =K a o a ql/ A dl ug// 1 v 1 1 dld o v a
nAntuasudspne i tiuRensnTuiuaeiesgndall aunsuusinann i g usnAuannsn Ry
Weananiaeannslusuli Aaeenadu “Some folks are born silver spoon in hand / Lord, don't they help
themselves, no” ilun1suandnAuTeiavaeiudantrunsnazdrafiieaie llfecddsansuls waz
o o | a A o Ay ° LA ) o .
qummﬂmmmiuﬂqmﬁﬁéam“lw,ﬁmmumuumamﬂ@m‘mﬁ “It ain't me, it ain't me /|1 ain't no senator's
son, son / | ain't no fortunate one, no” wilalaiAanan “dulsildgnauluaniuazdui il lanmsiae”
dufieaAndanglunviewsesiiamanssdauneianadunisdiugnuuarnaneeg usdeniise
P ligAassnludany

9. Hurricane - Bob Dylan (1975)

=S U o v o % [J Al v o 1 1

annsAnEatsnneaiiaaAaaninlf|aiuau 50 feaai wudainislddaunssunguniana
PHAFINNNAAITNAWIN 38 Heemn seasiniluiaunssungunIIna1uAneanaIuIL 12 feta

dgjo 1 dl rd‘ a 49/ o o dl dl v
UNaIttaualnLNITUBNLANEB9919 LTI MR NI TN ATUALNNILAUNTY T9689
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Fulnednaninanisdndun llgfsssufosaunaniluauiond gusslddaunssunisuanianlunig
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U9ENIIANITOIFN ] NAATUAIUATUR ARFAAAUNIRRRBARRIIN AaBE N1 Pistol shots ring
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out in the barroom night / Enter Patty Valentine from the upper hall she sees the bartender in a pool
of blood / Cries out, “My God, they killed them alll” 1un1sianEesdninisganuwluunfuranileda

=3 e

fuimsnianife Patty Valentine wanantgusiald4aunssunisuaniaa uan N & D9y unesiise
AAUARDIANN N FDLRN190] 111 “The man the authorities came to blame / For something that he
, 4 e odad 4 4y : Jdd oy wmyoe oo
never done” {lun1s@adntinuneNNTe @ esatiennAuntsiasgnnatavn udanan I i uas i
o = o Ay > ] ’ 7 | , .
N3AEARDINIINIENN I YNALIFNG ] unsnag uiainadlunavianidi “If you're black you might
as well not show up on the street / Unless you want to draw the heat” Fadun1adendaanuldidue
% a dl a o % Yo 6
naludspnesiEngniaafeslfFuauyndann
10. | Feel Like I'm Fixin' to Die Rag - Country Joe and the Fish (1967)
=2 ¥ o ¥ o ¥ o oA ¥ o '
anNnIsAnEIaNIsnnantiasA1aanuilianuan 17 faua wudadnislddaunssungs
NINANUAPNBBNAIUIU 8 HBEIA TAUNITNNANNNINANTHIAIUIN 6 HeaAn sudugaTinuAadaunsu
NANNINAIAINATIRNUIU 3 DBEIAN
annsAnenLdnasiiinaualaanislddaunssungunisnanauansaaniunisdienen
- o = Yy 4 oaAa o o 2 = a @ o |
BITUNANNIANTRE UFNN N FAaN1IN a9 IR LN AR UATILAAIANARLTIUFAYBE 1T “So

put down your books and pick up a gun / Going to have a whole lot of fun” 1l un13dseand seduli

. = o < o P = Y o o
ﬂZ\!Nﬂu‘Vl‘L;]JﬂLﬂmsﬁ‘lﬂﬂq’&\iﬂﬁ"ﬁ&luwymﬂud@ﬂ@ﬂLLZ\]‘QZMEILHJ‘LA“I]HN’]LL‘VILLLW@@ZVLQL‘\]@ﬂﬂLﬁ‘@\ii’]')@ﬁ@i‘éﬂ

v
a v Y 1

dl = & dl ! dl :;9// o dJ o o 1
Feluanniduasaingussiiaauifiainisazaadiauinmug iWsuiusdinifueoauianiaset lu
o a 1 [ A A o A dl ¥ dl 1 o ¥ dl

JoFounAnaufiesiaenysununisnaniisde waunlilsyloadenrunuiglinseiuniitnaes
sultszlpiuanananalfdnilunaisuesiussnfasnadandnisnseinuneatinagwas aamamien
103 Tuduaesdaunssunisdyaaasldivaniadoyaaulinnauidousanlunissaanacid “Give me

an F / Give me an |/ Give me an S/ Give me an H” ilufiu
A7UNNSINUTLANNGNIAUNTTNNWLAMNUNLWNAININNA

A1519% 3 Uszinnaesngudaunssuidenglumaslssdiog

NYNIAUNTTH AU ALRAE

1. NGNNTNAUAAIBEN (Expressives) 84 46.41 %

2. NNN1INAIAINAI (Representatives) 67 37.02%

3. NGNMINEITT (Directives) 24 13.26 %

4. NMINANIENII (Commissives) 6 331%
5. NNN13Na19L9TN"A (Declarations) - 0%

CREY 181 100 %
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¢ﬂl o tﬂl 4 ‘ﬁl ¥ o v o ¥ o
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Abstract

This research article aims to study impacts resulting and thereby proposing the suitable measures
for the enforcement of the ‘Announcement of the Department of Land Transport on Regulating the Rules,
Processes and Conditions on Requesting for Permission, Permission, Period of using vehicles, and the
indicating temporary vehicle use in the Kingdom of Thailand for the purpose of tourism or other specific
purposes, B.E. 2559'. The study is a qualitative research done by using several techniques which are
documentary research, in-depth interviews, focus group discussion, and field study on R3A route.

The results of the present study found that since the announcement has come into force, the
amount of Chinese personal vehicles driving into Thailand via Chiang Khong border point has dramatically
decreased. This decrease has significantly affected to business sector in the travels and tourism industry
of Chiang Rai and Chiang Mai, especially in the area of Chiang Khong District, Chiang Rai. Nevertheless,
after critically analysing the suitability of the legal measure, the authors consider that the announcement of
the Department of Land Transport should be retained as the main legal measure that governs driving foreign
vehicles into Thailand. Notwithstanding, it is worth proposing that some certain provisions of this
announcement should be revised. The process of legal improvement should be divided into three steps. In
short-term, the complexity and period of applying for permission to drive foreign vehicles into Thailand for
the purpose of tourism should be diminished by setting up one-stop service point at the Chiang Khong
border area. This includes declaring Chiang Khong to be a free - zone driving area for foreign vehicles on
condition that the declaration must be approved by public hearing of Chiang Khong citizen. In intermediate-
term, bilateral agreement between the governments of Thailand and China concerning on the recognition
of driving vehicles across the borders of those countries should be concluded. Finally, for long term
improvement, the national laws regarding driving foreign vehicles across the borders via R3A route should

be developed through harmonization of law.

Keywords: Personal Vehicles / Chinese Tourist / Trans-border Tourism / Sustainable Tourism /

International Co-operation
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Abstract

Accounting ethics are the essential principles that accounting professionals choose to abide by
to enhance their profession, preserve public trust, and reveal honesty and fairness. Proper ethics and
ethical behavior are tremendously crucial in accounting for a variety of decisions. This study aimed to
investigate the impact of accounting ethics on ethical behaviors and decision making of accounting firm
executives in Thailand. A quantitative methodology was used to study a sample of 220 accountants of
122 accounting firms. A questionnaire with the reliability of .96 was used as the tool for collecting data.
Data were analyzed by using descriptive statistics and structural equation modeling analysis for testing
hypotheses. The results showed that the hypothesized model and the data was right consistent. The
impact of the variables in the hypothesized model was as follows: (1) accounting ethics directly
influenced ethical behaviors, with a path coefficient of .86; (2) accounting ethics directly influenced
decision making, with a path coefficient of .35, and indirectly influenced decision making via ethical
behaviors, with a path coefficient of .55; (3) ethical behaviors directly influenced decision making, with a
path coefficient of .64. The findings can be used as a guideline for improving and developing
accounting firm executives in terms of accounting ethics, ethical behaviors, and decision making, which

will affect the operation to get reliable accounting and financial results.
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Introduction

Ethics is essential in work and living. Ethical actions are the result of individual decisions. If it is
at the organization level, mostly ethical operations are a result of an executive’s decisions about whether
to decide to comply with ethics or not. Failure to comply with the code of ethics may cause damage to
the organization and affect the work performance of employees. Therefore, ethical behaviors within the
company is a direct result of the actions and decisions of the company executives (Loeb, 1991;
Needles et al., 1999).

In conducting business, business ethics are an integral part of business and industry growth.
Especially after the financial scandal affecting many reputable businesses and industries. Most of these
scandals are illegal, bribery, abuse of power, financial corruption, and fraud. As a result of these
actions, it is necessary to establish additional ethical standards. In general, the ethical standard serves
as a framework for defining relationships between employees, customers, businesses, and the public. It
is also used as a guideline to achieve the objectives, goals, and plans of the company. In the conduct
of accounting business, accounting ethics are an essential part of accounting or auditing principles.
Accountants must perform their duties with utmost care and honesty in order to ensure the accuracy of
reliable and auditable financial statements, which brings to the business profits that are reliable and free
from errors and bias sensibly. The honest means to present numbers and explanations of things that
actually or occur. These numbers and explanations are intended to represent business turnover. In
other words, financial accountants must perform their duties and make ethical decisions (Jackling et al.,
2007; Alnasser et al., 2014).

Currently, accounting emphasizes the importance of ethics. There are provisions relating to
international and national business ethics and accounting ethics. It is to provide an understanding of 1)
the components and mechanisms for enforcing the various codes of ethics contained in accounting,
and 2) social control mechanisms that society can use to ensure that the public accounting profession
has self-control and to punish public accountants who do not comply with professional standards.
Besides, ethical requirements can respond to the ethical dilemmas that arise in accounting effectively
and able to manage the nature of the ethical environment that is in accounting currently (Sanchai et al.,

2017).
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One of the significant failures in operating and auditing business is improper ethical operations.
Therefore, the accounting profession is vital to businesses, and external users that benefit from the
accounting data provided will help to make crucial decisions. However, these data and decisions may
disrupt capital markets and society. Therefore, having professional ethics and correct accounting
decisions will make financial reports beneficial to the capital market and society as a whole. The
performance and behavior of the accounting firm executives who are unethical of an accountant can
lead to dangerous results for both the executives and the business. A valid code of ethics will control
the operation, job results, and fraudulent acts. Therefore, every company must have a code of ethics in
order to be able to reduce risks and build credible financial statements (Loeb, 1991).

The accounting firm's executives are important in establishing policies and monitoring the
accounting and operating procedures of the accountants in the accounting firm to comply with the
code, regulations, and relevant laws. Therefore, they must adhere to accounting ethics, which is a
framework in line with morality and the principles of living to be seen by customers and the public. It will
create credibility and trust in the work of the accounting profession and resulting in accounting
information which is produced by accountants to be most reliable and useful to users ( DBD, 2018;
Thapthanee, 2560) . Besides, many previous studies in Thailand have demonstrated the relationship
between accounting ethics and management responsibilities that affect the quality and success of the
accounting profession (such as Phongthani, 2008; Charoensawang, 2012; Chantudom, 2014;
Thipwiwatpotjana, 2017).

This study aims to investigate the effects of accounting ethics on ethical behaviors and decision
making of accounting firm executives in Thailand. The findings can be used as a guideline for improving
and developing accounting firm executives in terms of accounting ethics, ethical behaviors, and

decision making, which will affect the operation to get reliable accounting and financial results.

Literature Reviews

Accounting Ethics

Accounting ethics is a code of ethics in which professionals involved in accounting must behave
in a profession that requires transparency in their work. They are independent in their work discretion and

can work freely under the professional framework, not subject to force; work with honesty, fairness, and



MFU Connexion, 8(2) || page 183

honesty to the profession without considering any relationships or events; consider evidence without
prejudice; performing an accounting job with honesty, without corruption, and working according to actual
evidence. The essential principles of the code of ethics for accounting professions in Thailand, which
Thailand Federation of Accounting Professions (TFAC) has stipulated in order to set the code of ethics for
the professional accountants or those registered with the Federation of Accounting Professions consists of
(1) transparency, independence, faimess, and honesty; (2) knowledge and ability and operational
standards; (3) confidentiality; (4) responsibility to clients; (5) responsibility to shareholders, partners,
persons or juristic persons that the accounting profession performs in their duties; and (6) responsibility to
their colleagues and general ethics (Thailand Federation of Accounting Professions [TFAC], 2013).
Besides, the accounting ethics about the accounting office executives, the Federation of Accounting
Professions has also set Thai Standard on Quality Control (TSQC 1) to control the quality of the office that
provides services, auditing, and review of financial statements and other assurance work, including
related services. This standard was enforced in 2014 for the accounting firm to have quality control
standards at the office level and to give reasonable assurance that the office and its personnel comply
with professional standards and relevant legal requirements (the Department of Business Development
[DBD], 2018). In this study, accounting ethics of accounting firm executives refer to knowledge and
understanding of accounting ethics, awareness and perception of accounting ethics, communication and
promotion of compliance with accounting ethics standards of accounting firm executives. These features
were assigned as a code of ethics for the accounting profession.
Ethical Behaviors

Ethical behaviors refer to the behaviors that a person, especially a leader, must have in order to
lead the organization and society to be successful and happy. Ethical behavior is caused by the values
and effects set by friends and supervisors. In order to better understand ethics, a person must
understand that factors such as values, norms, convictions, honesty, choices, and interactions with one
another affect ethical behavior (Tanner & Christen, 2014). The ethical behaviors of accounting firm
executives are the actions or performance of an executive according to Lennick and Kiel's Moral
Intelligence (MI). It is a general principle used to make judgments based on principles or underlying

reasons for evaluating ethical values of generally practiced human behavior (Lennick & Kiel, 2005,
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2011). It is consists of four ethical principles were considered and assigned to observed variables,
include:

1. The Principle of autonomy means respecting the decisions or wishes of others; providing
complete and accurate information for decision making; keeping confidentiality, do not reveal or
conceal personal information; and accepting other people's opinions.

2. The principle of harmlessness means performing duties, not violating the rights of others,
and not doing anything to endanger others.

3. The Principle of beneficence means promoting good things, good wishes, generosity,
and aims to benefit others.

4. The principle of justice means non-discrimination, equality, or equal treatment.

Decision Making

Decision making is at the heart of management, right and effective decisions must be rational
decisions that reflect the benefits and disadvantages of various alternatives, compared with supporting
information, which are decisions aimed at the benefit of the organization or majority. Successful
executives must have the right decisions that are legitimate, in line with regulations, and are timely
decisions. Also, as the current environment is changing rapidly; therefore, the sound decisions of
executives are not merely solutions to problems that have accumulated in the past or current problems,
but must analyze trends that will occur in the future and make advance decisions to avoid future
problems, which are visionary decisions. In this study, the decision making of accounting firm
executives refers to operational and administrative decisions with due regard to ethical requirements,
professional ethics, and relevant regulations in making decisions based on four decisional roles (Tanner
& Christen, 2014) were as follows:

1. An entrepreneur's role is the role of finding a management and opportunity environment,
and initiating or recommending controls within the organization.

2. Disturbance Handler's role is the role of working in the right direction when the
organization faces unexpected disturbances.

3. Resource Allocator role is a role in allocating resources to various departments by the

strategic plan.
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4. A negotiator's role is the role of being an organization representative in negotiating with

other organizations.

Methodology

The conceptual research model (hypothesized model) consists of three latent variables and
three hypotheses (Figure 1) were identified as follows:

1. Accounting Ethics (ACE) is a latent variable that consists of three observed variables, namely
(1) Knowledge and understanding in accounting ethics (ACE1), (2) Awareness and acknowledgment of
accounting ethics (ACE2), and (3) Communication and promotion of compliance with accounting ethics
standards (ACE3).

2. Ethical behaviors (EBE) is a latent variable that consists of four observed variables, namely
(1) Autonomy behaviors (EBE1), (2) Harmlessness behaviors (EBE2), (3) Beneficence behaviors (EBE3),
and (4) Justice behaviors (EBE4).

3. Decision making (DEM) is a latent variable that consists of four observed variables, namely
(1) Decisional roles as an entrepreneur (DEM1), (2) Decisional roles as a disturbance handler (DEM2),
(3) Decisional roles as a resource allocator (DEM3), and (4) Decisional roles as a negotiator (DEM4).

H1: Accounting Ethics (ACE) influenced Ethical behaviors (EBE).

Accounting ethics is the behavior that an accounting professional treats to oneself and the
public in order to gain trust in their work. It is a reflection of the ethical behaviors of individuals that follow
the principles of goodness and within the guidelines of professional ethics (Sanchai et al., 2017; Tanner
& Christen, 2014).

H2: Accounting Ethics (ACE) influenced Decision making (DEM).

H3: Ethical behaviors (EBE) influenced Decision making (DEM).

Accounting ethics and correct accounting decisions will make financial reports beneficial to the
capital market and society as a whole. The performance and behavior of the accounting firm executives
who are unethical of an accountant can lead to dangerous results for both the executives and the
business. A valid code of ethics will control the operation, job results, and fraudulent acts. Therefore,
every company must have a code of ethics in order to be able to reduce risks and build credible

financial statements (Loeb, 1991).
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Accounting
Ethics
(ACE)

Decision
Making
(DEM)

Ethical
Behaviors
(EBE)

Figure 1 The conceptual research model (hypothesized model)

The research used a quantitative methodology. The population used in this study was 1,614
accountants of 153 accounting firms in Thailand that have been certified by the Department of Business
Development (DBD, 2018). The sample size was determined based on Stevens’ (1986) criteria, which
indicates the sample size for linear structural relationship analysis. This should be at least twenty units
per one observed variable. Eleven observed variables were involved. A sample of 220 accountants of
153 accounting firms was assigned as a sample. The samples were selected by a quota sampling
method, with samples in each accounting firm determined by population proportion and selected by
simple random sampling.

The instrument used in the research was a research-developed questionnaire, which was
examined the content validity by five experts. The index of item-objective congruence (I0C) of all
questions in the questionnaire greater than .60. Then, the questionnaire was tested with thirty, non-
sample accountants to determine its reliability using Cronbach's alpha coefficient method (Cronbach,
1951). The reliability of the questionnaire was 0.96, and the reliability of the questionnaire used to
measure the variable of the accounting ethics, ethical behaviors, and ethical decision-making were
0.95, 0.97, and 0.94, respectively. In this study, in this study, the questionnaires were sent via mail to
300 samples in 153 accounting firms. The 250 questionnaires were responded and returned by
respondents of 122 accounting firms. The researcher examined and selected 220 questionnaires that
were accurate and complete for data analysis.

The data were analyzed by frequency, percentage, Pearson’s product-moment correlation

using IBM SPSS 23, and AMOS 23 software was used for the structural equation modeling analysis
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(SEM) to determine the consistency of the hypothesized model with empirical data. The consistency
criteria included 1) chi-square probability level (p>.05), 2) relative chi-square (XZ /df<2), 3) goodness of
fit index (GF/>.90), and 4) root mean square error of approximation (RMSEA<.08) (Browne & Cudeck,
1993; Byrne, 2001; Schumacker & Lomax, 2004; Kline, 2005).

Research Results

The general data analysis showed that most of the respondents were female (76.8%), aged
between 31-40 year (35.5%), who graduated with a bachelor's degree (65.0%), their job positions were
officers (33.6%), their work experience was more than 10 years (46.8%). 21.9% of respondents were
professional licenses in accounting include Certified Public Accountant (CPA) of 20, Certified Internal
Auditor (CIA) of 5, Tax Auditor (TA) of 22.

The accounting ethics, ethical behaviors, and ethical decision-making were related at a

statistically significant level of .01. The correlation coefficients were as shown in Table 1.

Table 1 Relationship Analysis between the accounting ethics (ACE), ethical behaviors (EBE), and

decision making (DEM)

Variables M SD ACE EBE DEM
IACE = Accounting ethics 3.57 43 1 770" 810"
EBE = Ethical behaviors 3.18 48 1 879"
DEM = Decision making 3.18 .51 1

Note. *p < 0.05, **p < 0.01

Structural equation analysis conducted to examine the hypothesized model's fit with empirical
data showed that the proposed model was consistent with the empirical data after the model was
adjusted, chi-square (XZ) = 32.150, degrees of freedom (df) = 27, probability value (p) = .227, relative
chi-square ()(g/o’f) = 1.191, goodness of fit index (GFl) = .975, and the root mean square error of
approximation (RMSEA) = .030, as shown below in Table 2 and Figure 2.
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Table 2 Consistency Analysis of Proposed Model Compared to the Criteria

Evaluating the Data-Model Fit Criteria Statistical analysis results
1) Chi-square probability level: p p > .05 227
2) Relative chi-square: X/df <2 1.191
3) Goodness of fit Index: GF/ > .90 975
4) Root mean square error of approximation: RMSEA <.08 .030

ACE1 ACE2 ACE3

Accounting
Ethics
(ACE)

DEM1

DEM2
EBE1 Decision
Making

(DEM)

EBE2 DEM3

Ethical
Behaviors
(EBE)

DEM4
EBE3

EBE4

Chi-square = 32.150 , df = 27, p = .227 ,
CMIN/DF =1.191 , GFl = .975 , AGFl = 938 , RMSEA = .030

Figure 2 Significance Fit of the Proposed Model to the Empirical Data
Data in Figure 2 indicates that the influence exerted by latent variables in the proposed
model could be summarized as follows:

1. ACE had a direct effect on EHE, with a path coefficient of .86, and could predict EHE by
75% (Squared Multiple Correlations: R = .75)

2. ACE had a direct effect on DEM, with a path coefficient of 0.35 and an indirect influence

on EDM through EHE, with a path coefficient of .55 (.86 x .64). Therefore, the total coefficient influence
was .90 (.35 + .55).

3. EHE had a direct effect on DEM, with a path coefficient of .64.
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Aiso, Figure 2 data showed that the predictive coefficient (Squared Multiple Correlations: R2) of
decision making (DEM) was .91 (R* = .91), therefore, it concluded that accounting ethics (ACE), and
ethical behaviors (EHE) could together predict decision making (DEM) was 91% at a statistically
significant level of .01 (p < .01).

The standardized factor loadings of eleven observed variables that were components of three
latent variables were as follows:

1. Accounting ethics (ACE) was composed of three observed variables that were ACE1,
ACE2, and ACES3. They showed standardized loadings of .84, .88, and .86, respectively.
2. Ethical behaviors (EHE) was composed of four observed variables that were EBE1,
EBE2, EBES, and EBE4. They showed standardized loadings of .90, .87, .91, and .84, respectively.
3. Decision making (DEM) was composed of four observed variables that were DEM1,
DEM2, DEMS3, and DEM4. They showed standardized loadings of .84, .77, .88, and .86, respectively.
The standardized factor loadings of eleven observed variables were statistically significant at

the 0.01 level, as shown in Table 3.

Table 3 Standardized Factor Loadings of Eleven Observed Variables

Standardized
Variables SE t-value
loadings

Accounting Ethics (ACE)
1) Knowledge and understanding in accounting ethics (ACE1) 836~ .050 15.843
2) Awareness and acknowledgment of accounting ethics (ACE2) 876" scaling
3) Communication and promotion of compliance with accounting

ethics standards (ACE3) 857" 055 16.717
Ethical behaviors (EBE)
1) Autonomy behaviors (EBE1 904" .054 18.057
2) Harmlessness behaviors (EBE2) 868" .057 16.684
3) Beneficence behaviors (EBE3) 910" 053 18.397
4) Justice behaviors (EBE4) 945~ scaling
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Table 3 (continued)

Variables Standardized SE t-value
loadings
Decision making (DEM)
1) Decisional roles as an entrepreneur (DEM1) 839" .055 16.621
2) Decisional roles as a disturbance handler (DEM2) 771" .060 14.589
3) Decisional roles as a resource allocator (DEM3) 881" scaling
4) Decisional roles as a negotiator (DEM4) 858" 052 17.588
Note. **p < .01
Table 4 Hypothesis Testing Results
Hypotheses B SE t-value Summarized
H1: ACE — EBE 0.865 0.055 13.405 Supported
H2: ACE — DEM 0.348" 0.084 8.844 Supported
H3: EBE — DEM 0.639" 0.101 6.652 Supported

Note. **p < .01

Table 4 showed the hypothesis testing results were as follows:

Hypothesis 1 (H1): Accounting ethics (ACE) influenced Ethical behaviors (EHE), with a path

coefficient of 0.865 (B = 0.865) at a statistically significant level of .01 (p < .01), which supported

Hypothesis 1.

Hypothesis 2 (H2): Accounting ethics (ACE) influenced Decision making (DEM), with a path

coefficient of 0.348 (B = 0.448) at a statistically significant level of .01 (p < .01), which supported

Hypothesis 2.

Hypothesis 3 (H3): Ethical behaviors (EHE) influenced Decision making (DEM), with a path

coefficient of 0.639 (B = 0.639) at a statistically significant level of .01 (p < .01), which supported

Hypothesis 3.
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Conclusion and Discussion

The results showed that the hypothesized model was consistent with empirical data, which
indicated that accounting ethics influenced ethical behaviors and ethical decision-making both direct
and indirect with a statistically significant, it is because ethics are used to control individual behavior by
family, beliefs, traditions, communities, laws, ethics of organizations, and professional organizations in
writing. Ethics, therefore, is a principle of importance in deciding what is right or wrong based on
absolute morality that arises from the relationships of people in society, or in other words, social
relationships define the form of ethics that is standards to measure whether something is right or wrong.
In the business or occupation, business ethics or professional ethics is used as a framework for actions
or behaviors, which is the individual's actions as a member of the profession. It, therefore, affect all
personnel, all levels, and all departments within the organization (Srichanpetch, 2009). As well as
accounting ethics, which are codes of ethics to be used as methods and guidelines for determining the
ethical behavior of executives and organizations (Jackling et al., 2007). The accounting firm executives
with knowledge, understanding, awareness, and acknowledgment of accounting ethics, including
communication and promotion of the practice of accounting ethics, will affect behavior and decisions
based on roles and duties ethically, which will lead to honest and non-fraudulent accounting practices
and work according to valid evidence (Alnasser et al., 2014). In line with the study of Ibidunni et al.
(2018) that studied accounting ethics and the performance of accounting firms. The findings from this
study revealed a significant association between accounting ethics and performance of accounting
firms, and it furthermore revealed that there is a significant relationship between the level of awareness
of the code of ethics and organization performance. The study consequently recommended that
management of accounting firms should ensure that members of staff are fully aware of the code of
ethics, and observance of these codes should be enforced. Therefore, the accounting firm executives
that have sound ethics and behaviors must be at the level of positions in corporate governance where
the decisions are made due to the excellent performance of the accounting firm, success in
professional practice of accountants, and professional behavior relates to the quality of executive

decisions, which is one of the critical issues in organizational management (Solano, 2018).



MFU Connexion, 8(2) || page 192

Suggestions

Accounting ethics are the essential principles that accounting professionals choose to abide by
to enhance their profession, preserve public trust, and reveal honesty and fairness. Proper ethics and
ethical behavior are tremendously crucial in accounting for a variety of decisions. In the same way, the
business itself must not become pilloried as an unethical one, something that could potentially
destruction business for all accounting firms. Ethics and integrity are valued features in an accountant.
They must know right from wrong and always integrity in accounting and bookkeeping. Therefore,
business executives involved in bookkeeping and professional accountants must have knowledge,
understanding, awareness, and strict adherence to accounting ethics due to the impact on appropriate

behavior and decisions in the professional accounting practice.
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